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Polar Peak Books’ new and improved location featuring a welcoming space for locals and visitors to explore new stories, unique gifts and meet
new friends.Photo credit:Tourism Fernie/Kate Wienberg
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Fernie’s Brand

Small town charm. Big mountain adventure.

Cool, small-town charm: Fernie’s funky main street with its
turn-of-the-century brick buildings framed by postcard-perfect
mountains provides this rugged and unpolished little town with
a unigue charm.

Mountain culture

From the pick-up trucks and mountain bikes that travel its streets,
to the ski bums and guide shops that line them, Fernie’s distinct
mountain culture is evident at almost every turn.

Stunning scenery

Fernie is a magnificent outdoor setting from which to experience
the beauty and majesty of the Canadian Rocky Mountains.
Uncrowded, wide-open spaces

Fernie’s vast landscape, rural mountain setting and small
population offer an atmosphere where well-being thrives.
Authentic and real

Fernie is a casual, comfortable, and laid-back place where

a local community still thrives. A community first, destination
second, Fernie is not a packaged experience for the mass-

market tourist.

Adventurous and outdoorsy

Fernie is a place where adventure-seekers, mountain enthusiasts
and outdoor lovers of all kinds come to experience the stunning
natural surroundings and range of fresh-air activities.
Down-to-earth

Fernie’s residents are humble, honest, natural and welcoming,
with a resiliency that stems from their hard-working roots.
Enduring history

Fernie has a rich history that is alive and thriving to this day.

Community-minded

Fernie’s people work together for the betterment of their town, its
residents and its visitors. They take pride in their community and
welcome visitors who share their values.

Euphoric

Fernie is an escape from the hurried pace of everyday life.

It provides euphoric experiences to its visitors and residents
through unigue moments of anticipation, achievement and the
beauty of its natural surroundings.

TourismFernie.com 0 Jtourismfernie @ @tourismfernie @ @ferniebc ° Jtourismfernie
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Partners & Supporters in Destination Development — Morrissey Boat Launch Construction - Elk River Access Improvements Project.
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Message from the Chair

Tourism Fernie: Envisioning the Future
Growth and Sustainability in our Community

It is often said that change isn't easy. But change is also a positive,

energizing, and constructive force. We can certainly agree that the

recent past has revealed challenges that | believe we must confront
in planning the healthy growth of our community.

The Challenges

Canadian municipalities are essentially without capital to fund much
other than the most basic services, and the iceberg of deferred
maintenance for existing municipal assets is so substantial that an
increasing pressure is building for towns like Fernie to explore more
innovative partnered and alternative approaches to addressing
renewal and upgrading or developing new facilities that are ready for
the next chapter.

Despite a widespread recognition of the value of tourism to the
province of BC, governmental funding support and options for
municipalities to develop new revenue streams are extremely limited
in terms of driving sustainable tourism growth.

Regulatory impediments to development within the tourism sector add
substantial cost and delay to all projects thereby increasing risk to
private sector investment, the result of which is a tepid inflow of capital
to grow the tourism industry. These barriers include permit complexity,
unresolved land claims, and strict rigidity to agricultural land use within
the ALR land inventory.

Growing pressure from tourism has resulted in a tension between
residents in tourist towns and visitors being invited come to these
towns. The narrative, which is almost certainly true, is that the tourism
industry produces revenue to the communities but does not pay for
the cost of sustaining the tourist assets whether that is investment in
facilities or funding to resource the people and organizations in the
community to keep them operating. This leaves a funding gap for the
tourism destinations to solve by taxing local communities to try to
keep up.
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Industries such as mining and forestry are recognized as sunset
industries for numerous reasons, most notable the same regulatory
constraints previously mentioned, coupled with dynamic market
conditions that increase risk to these previously stable job creators.

Climate change can now be clearly listed as a major factor in tourism
industry growth as the observable trends of shorter and interrupted
winters with less predictable winter temperatures result in shorter
revenue windows for winter activities and increasingly longer
snowless seasons.
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Tourism Footprint in Fernie

In the “Tourism 2030” report, Destination Canada projected
revenue growth in the national tourism sector of 6.1%, with
growth compounding over the 10 years. This was compared

to project growth for the balance of the Canadian economy of
4.5%. Tourism is widely viewed as a growth sector in Canada
and globally. In real dollar terms this means $160 billion dollars
in revenue will be produced annually in Canadian tourism by
2030.

Tourism revenues in Fernie for 2026 is estimated to be $180
million. This is calculated as $45 million from accommodation
charges, and the balance being accounted for by restaurants
and bars, retail and entertainment, ski passes and recreation,
transportation, and events and attractions.

There are 2,600 households in Fernie with a population of 6,320
persons. Therefore, tourism produces approximately $70,000
per household and it is going up each year at a rate well above
inflation.

An approximate breakdown of the percentages of contribution
to the economy of Fernie is:

e  Mining - 45%

e Tourism and recreation - 25%

e Retail and Hospitality services — 10%

e  Construction and real estate — 8%

e Public sector services — 8%

e Other — 4% (this includes forestry)

Current Actions of Tourism Fernie

Tourism is only one component of our Fernie economy, and
as such it competes for funding with other priorities within the
community whose objectives have advocates as well.

An initiative which has gained traction recently is the support
for an Economic Development office for Fernie. This has been
identified in the Official Community Plan, but until recently

that role has been under resourced, with only inter-municipal
business license revenues for Fernie, Sparwood, and Elkford
funding the collaborative Elk Valley Economic Initiative, which
relies on project-focused grant funding to advance meaningful
work. The creation of a local Economic Development function
has now gained the support of the City of Fernie, which together
with funding support from Tourism Fernie, will begin a three
year roll out of this new office. The office will be operated by the
Chamber of Commerce, and the terms of reference are being
refined.

Tourism Fernie will continue to pursue growth opportunities
within its own mandate primarily within two areas. The first is
“Tourism Marketing” the focus of which is to reach and attract
consumers with our menu of tourism offerings. The second is
“Destination Management” which we view as advocating for the
development and expansion of the number of tourism assets
and the growth of seasonal revenue sources to smooth out
revenue cycles for our businesses.

Tourism Fernie has an annual budget of approximately $1.8M

of which $1.4M is derived from its primary source, the 3% MRDT,
a revenue taxation stream legislated by the Province of British
Columbia and collected on hotel room charges. Of that amount,
approximately $700,000 is paid to support promotion of Fernie
as a travel destination for domestic and international markets.
Another $575,000 is allocated for Administration including HR
staffing costs and general overhead, leaving approximately



$525,000 for Destination Management and Development. Our
Board of Directors has endorsed using some of the Destination
Management budget to provide seed capital for projects we feel
will provide sustainable growth opportunities to our local tourism
infrastructure. This growth, which would benefit both residents
and tourists, would be paid for by increased flow of investment
capital, the sources of which would typically be public/private
partnerships, or increase user fees.

The current list of projects being seed funded by Tourism Fernie

include:

e  Contribution to funding the newly formed office of Economic
Development.

e Development of a valley trail system framework plan for all
seasons.

e Development of a comprehensive plan to construct a multi-
use recreational complex for local resident and visitor use.

e Development of a plan to redevelop the current Visitor
Information Centre which currently houses the Fernie
Chamber of Commerce, Fernie Search and Rescue, as well
as Tourism Fernie.

e  Funding support and planning for the Fernie Shuttle to
ideally be taken over by BC Transit once the operating
model is refined and is functioning.

The Future

We believe that a focus on tourism in the town of Fernie is a
natural direction for community growth. However, supporting
tourism means sourcing capital to produce amenities that

can sustainably attract tourists. These sources are likely to
include private/public partnerships and also increased user
charges for tourist visits, which may include higher MRDT
rates and the creation of a new levy on visitors. We believe that
pure government funding and increased local tax options are
saturated.

Our success in attracting capital will depend on allocating

our collective resources to develop a well-planned, focussed
approach which yields targeted outcomes. Tourism Fernie will
continue the planning and analysis of projects deemed to be
capable of improving the available recreational options for locals
and tourists. Hopefully, these projects that can attract funding
from properly matched sources. We stand ready to collaborate
with those who share our vision.

Reto Barrington
Chair - Board of Directors
Tourism Fernie
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About Tourism Fernie

Tourism Fernie Society is a Destination Marketing & Management
Organization (DMO) with the mission to sustainably increase
visitation and revenue for stakeholders in Fernie and surrounding
area through tourism marketing and management.

The most successful destinations around the world act in a
unified and collaborative manner by promoting their destination
first then the individual experiences while working to manage
tourism’s opportunities and growth. Collaboration and a critical
mass of funding is necessary to achieve this, which is beyond
the means of an individual business or organization. Pooling
financial resources and expertise into a strategic marketing and
destination management maximizes results.

During the early 2000’s many of Fernie’s tourism stakeholders
saw the opportunity to implement a local hotel tax available
through the provincial government. This tax revenue, pooled
with local funds, expertise and resources would allow Fernie to
jointly market Fernie as a travel destination under a unified brand
to key target markets. With the support of the City of Fernie, the
local community and businesses, the Regional District of East
Kootenay, Tourism BC and the Government of British Columbia,
Tourism Fernie was established formally in 2007.

Tourism Fernie is non-profit society and a membership-based
organization governed by a Board of Directors representing

the local tourism industry. Professionals, businesses and
organizations that want to support tourism in Fernie, be
promoted under the Tourism Fernie brand and market
collaboratively pay a nominal annual membership fee. In
addition to membership fees, Tourism Fernie’s revenues are
generated from co-op marketing initiatives, grants for projects
and from the 3% Municipal & Regional District Tax (MRDT Hotel
Tax) collected by accommodators from visitors during their stay.

Each year Tourism Fernie develops and approves a strategic
plan and budget that aligns with Fernie’s Tourism Master Plan
and is submitted to the BC Government as required.

Vision
Fernie is a vibrant and sustainable tourism destination built on
respect, collaboration and authenticity.

2025 Goals & Strategies

Increase MRDT, RevPar & ADR

e Produce targeted, inspiring, and data-driven marketing
initiatives and campaigns to leisure travelers.

e Emphasize sustainable shoulder season growth.

e  Support and enhance local tourism events, animation and
festivals.

e Educate, collaborate, and work with accommodators.

Continue to lead and support destination management and
development initiatives.

e | ead and support key industry advocacy, data and
communication priorities.

e Partner and collaborate on industry and visitor needs,
concerns and opportunities.
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Mission

Sustainably increase visitation and revenue for stakeholders
through tourism marketing and destination management and
development.

Guiding Principles
Industry led / Government supported

e We are led by members of Fernie’s tourism industry who
solicit government support, working relationships and
partnerships to grow and sustain tourism as a key economic
engine for Fernie.

Market and data focused

e \We prioritize market needs and trends, along with data
and market research in the belief this will be best for our
stakeholders and Fernie’s long term sustainability.

Sustainable

e We respect the community’s social, economic and
environmental values.

Fair and transparent

e We have fair processes that are open to scrutiny and
we explain the rationale for our decisions to interested
stakeholders

Open & Inclusive

e We share and seek input and work together with a diversity
of stakeholders for the sustainability of our industry.

Innovative

e \We aim to consistently create solutions that are ahead of the
industry, marketplace and the competition.

Accountable

e We are fiscally responsible, measure results, adjust to
changing market conditions, and are accountable to our
stakeholders.

e Complete and build on existing projects and initiatives.
Increase grant and partnership revenues to support priority
projects and programs.

e Move priority projects closer to fund-ready/shovel-ready
status.

Continue to grow and strengthen Tourism Fernie.

e  Build, leverage and maintain positive and productive
relations and momentum with industry and both local
(COF & RDEK) and provincial government.

e Build on long-term financial growth and stability while
retaining overall HR costs to a maximum of 28%.

e Maintain positive results of the annual Stakeholder
Satisfaction Survey.

e  Celebrate tourism in the community.
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2025 Board of Directors & Staff

Board of Directors

Reto Barrington — Chair & Treasurer
Fernie RV Resort

Andrew Hayden — Vice Chair
Fernie Distillers

Jeremiah Pauw
Fernie Fox Hotel

Jon Ward
Red Tree Lodge

Alan Young
Personal Real Estate Corporation & Sotheby’s
International Realty Canada

Victoria Flemming — Secretary’
The Pub Bar & Grill and Spirits, Cold Beer & Wine
@ Park Place Lodge

Veronique Roy
Snow Valley Lodging

Juliana Bower
Bower Builders

Soranne Florea
Island Lake Lodge

Administration & Marketing
Coordinator

Board Liaisons Rebecca Hall
Social Media & Content Coordinator

Lizzy Reimer - Until April 2025

Social Media & Content Coordinator
Kate Wienburg - Started August 2025

Wendy McDougall
Fernie Chamber of Commerce

Tracey Audia-Kelly

City of Fernie Councillor

Staff Seasonal Staff
Executive Officer AmbassadorWILD™ Program Manager
Jikke Gyorki Gabriel Cote-Valiquette

Media, Travel Trade & Projects Manager
Christine Grimble

Manager, Destination Management &
Development
Corien Sieders

Marketing Manager
Brona Kekenakovéa

AmbassadorWILD™ Program
Coordinators

Zoe Garyfalakis

Kristen Hribar

Helena Gillett

e 1l ¢ T

L-R: Kate, Rebecca, Jikke, Corien, Brona, Christine

AmbassadorWILD team members Kristen, Zoe, Helena &
Gabriel in front of the Ammonite display at the VIC

Tourism Fernie board of directors meeting
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2025 Active Members of Tourism Fernie

Alan Young PREC

Alpine Lodge

Alpine Trails Mountain Community
Andres Fly Fishing

Annex House

Anything Goes Event Series
Ascent Helicopters

BarBurrito

Basecamp Resorts

Bayleaf Indian Fusion

Beanpod Chocolate, Coffee & Gelato

Bear Bistro & Tamarack Dining Room

Beartooth Media

Best Western Plus Fernie Mountain
Lodge

Big Bang Bagels

Big Block Construction
Birch Meadows Lodge
Blackstone B&B

Blue Toque Gastro Diner
Bower Builders

Bow River Guiding
Bramasole Restaurant & Wine Bar
Bridge Bistro

Bull River Adventures
Canadian Powder Tours
Canadian Tire

Canadas Best Value Inn
Canyon Raft Company
Chilango

Cirque Restaurant

Claris Media

Coal Creek Camping & RV
Coal Creek Heritage Society
Coal Town Goods

College of the Rockies
Cornerstone Lodge

Dairy Queen

Danyal Taylor Film & Photography
David + Katie Photography
DJ Le Chantel

Drift & Sonder

Domino’s Pizza

Earth’s Own Naturals

East Kootenay Motel

Edge of the World

Element Jewelry + Objects
Elevated Rentals Fernie

Elk River Alliance

Elk River Guiding Co.

Elk River Mountain Homes
Elk Run Ranch

Elk Valley Adv & Dirt Riders Society
Elk Valley Catering

Elk Valley Furniture Studio
Elk Valley Pizza Shoppe

Elk Valley Rentals

Elk Valley Snow Shepherds

58.
59.
60.
61.
62.

63.

64.

65.
66.
67.
68.
69.
70.
71.
72.
73.
74.
75.
76.
77.
78.
79.
80.
81.
82.
83.
84.
85.
86.
87.
88.
89.
90.
91.
92.
93.
94.
95.
96.
97.
98.
99

100.

101.
102.
103.
104.
105.
106.
107.
108.
109.
110.
111,

Elk View Lodge

Emily Ruth Mobile Massage & Yoga
Enchanted Esthetics

Falling Star Ski House
Fantastic Stays / Beyond BnB >
StayIn / Beyond BnB

Fernie & District Arts Council (The
Arts Station)

Fernie & District Historical Society
(Fernie Museum)

Fernie Alpine Resort

Fernie Arts Coop

Fernie Brewing Company
Fernie Catering Co.

Fernie Central Reservations
Fernie Chamber of Commerce
Fernie Distillers

Fernie Fox Hotel

Fernie Golf Club

Fernie Heritage Library

Fernie Lodging Company
Fernie Mountain House

Fernie Mountain Sanctuary
Fernie Nordic Society

Fernie Pets Society

Fernie RV Resort

Fernie Snowmobile Association
Fernie Stanford Waterslide Resort
Fernie Wilderness Adventures
Foresight Accounting

Freshies Fernie Cafe

Freyja Kootenay Boutique
Gearhub

Ghostrider Motorsports
Ghostrider Trading Co. Ltd
Giv’Er Shirt Works

Griz Inn RMC Rentals

Happy Cow Ice Cream

Hike Fernie

Himalayan Spice Bistro
Hipgnosis Media

House of Gato

H Squared Gallery + Design
Infinitea Events

Interior Envy

Island Lake Catskiing &
Summer Activities

Island Lake Lodge

Jamie Inman Photo

Kamu Sauna

Kodiak Lounge

Kootenay Fly Shop & Guiding
Legends Restaurant

Le Grand Fromage

Lilac Media

Lizard Creek Lodge

Loaf Italian Restaurant
Lunchbox

making!

Become a Member of Tourism Fernie
e Only $200 + 5% gst per year

* Be represented under the destination brand, support local tourism, 2.
partner on initiafives & be more active in local tourism decision 3.
4.
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112.
113.
114.
115.
116.
117.
118.
119.
120.
121.
122.
123.
124.

125.
126.
127.
128.
129.
130.
131.
132.
133.
134.
135.
136.
137.
138.
139.
140.
141.
142.
143.
144.
145.
146.
147.
148.

149.

150.

151.
1562.
1563.
154.
1565.
156.
157.
1568.
159.
160.
161.
162.
163.
164.
165.
166.
167.

Mantra Spirit Studio

Marilyn Brock Realty

Matt Kuhn Photography
McDonalds

McKenzie Jespersen Photography
Miner’'s Mud

Moonlight Flowers & Boutique
Mountain Addicts

Mugshots

Munter Design & Build
Nevados

New Dawn Developments
Nick Nault Photography

& Videography

Nonstop Adventures
Parastone Developments
Park Place Lodge

Patti’s Party Tent Rentals
Polar Peak Books

Powder Mountain Lodge
Raging Elk Adventure Lodging
Red Tree Lodge

Resort Tours

Ridetheory

Rockies Law LLP

Rooftop Coffee Roasters
Royal Canadian Legion #36
Sam Hornquist Photography
Savage Marketing

Ski Base

Slopeside Lodge

Snow Valley Lodging

Spa 901

Spirits Cold Beer & Wine Store
Stag Leap Running Co.
Starbucks

Stemhouse Floral Studio
Straight Line Bicycles
Sunco Communication

& Installation

Sushiwood

Tara Hill Studios

The Brickhouse

The Chopstick Truck

The Fernie Taphouse

The Free Press

The Green Petal

The Pub & Bistro Restaurant
The Royal Hotel/Castleavery
Three Sisters Day Spa
Tipple Craft Beer Wine Spirits
Tunnel49

Vogue Theatre

Wakita

Wapiti Music Festival

Weir Boondocking
Wildsight

Yamagoya

New members for 2026!

1. Fernie Log Cabin

Mountain Shuttle

Beyond BnB Property Management
Fernie Pride Society



Financial Summary

Tourism Fernie Society has now completed 19 years of operation
and over that time has spent over $16 million dollars executing its
annual strategic plans. Each fall staff develop an annual plan and
budget as required by the province, for review, edits and approval
by the Treasurer and Board of Directors prior to provincial submis-
sion. An annual report is due to the province by May 31st.

Tourism Fernie’s 2025 budget was focused on initiatives to sup-
port the goals and strategies for the year. MRDT, 3% accommo-
dation tax, is Tourism Fernie’s primary source of revenue. In 2025,
MRDT made up just over 70% of total revenues. MRDT revenues
are directly related to accommodation business success based
on occupancy levels and room rates. Key financial targets for
2025 included:

e Increase MRDT 8%.

e Increase Fernie accommodator Average Daily Room Rate
(ADR) & Revenue Per Available Room (RevPar).

e Confirm a minimum of $500,000 of new grant funding in
2025 to support various current and multi-year projects
and initiatives.

e Build on long-term financial growth and stability while
retaining overall HR costs to a maximum of 28%.

e Support local tourism businesses and organizations that
are active members of Tourism Fernie by waiving their
2025 membership fees.

For the fiscal year ending December 31, 2025, Tourism Fernie’s

results for its financial targets were as follows with further details

below:

e MRDT increased by 2% over 2024.

e ADR increased by 9% for hotels and 21% for short-term
rentals (i.e. vacation rentals on AirBnB).

e RevPar increased by 7% for hotels and 35% for short-term
rentals.

e $440,683 in new grant funding confirmed in 2025 for projects
within and beyond 2025.

As prepared for the Annual General Meeting March 31, 2026

e HR costs 24% of 2025 total expenses, including
AmbassadorWILD Team.

e 2025 membership fees waived for existing, active members of
Tourism Fernie. New members still pay to join.

Overall Tourism Fernie 2025 revenues were 14% below budget
and expenses were 16% below budget. The primary reason for
these decreases was the decision in late 2024 when develop-

ing the 2025 plan and budget to include unconfirmed grants and
related expenses. The Board decided not to include unconfirmed
grants and expenses in the 2026 budget and plan, and instead,
as new grants are confirmed, to include them in a budget forecast
during the year.

Tourism Fernie remains financially strong at the end of 2025
with $106,372 held in a restricted operating reserve, $110,127
in restricted net assets, and $107,000 in unrestricted net assets.
This is separate from the $115,507 in deferred revenues from
received project funds and multi-year grants still to be spent

in 2026.

Understanding Tourism Fernie’s Revenues

The Municipal & Regional District Tax (MRDT), a legislated tax
under the PST law in BC, is paid by visitors staying less than 27
nights in local area commercial accommodations and short-term
rentals. Accommodators submit the collections to the Ministry of
Finance, then the Ministry deposits the funds, less Ministry fees
and a portion to the province’s Tourism Events Program, monthly
to Tourism Fernie. The spending of MRDT is guided and con-
trolled by the province’s MRDT Guidelines and Tourism Fernie’s
approved Five Year Plan and Annual Tactical Plans.

Additional sources of revenues are derived
from grants, public and private contributions,
most of which support destination development
and management projects and initiatives.

To learn more, use the QR code.

0]
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51,400,000
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2025 Audited Income Statement ACTUAL

MRDT 3% 70% 1,349,562  Marketing Initiatives 43% 910,115
Co-op Marketing Initiatives 2% 46,952  Transportation - #FernieStoke 6% 118,154

Membership Dues & Interest

0.4% 7,671  MRDT Fees & Prov Tourism Events
| %
ncome Program Fees 5% 98,578
1,926,700 2,134,583
Planned Over-Spend (207,883)
Revenue

u MRDT 3%

m Destination Mgnt & Devel- Grants &
Partnerships (new, deferred)

® Transportation - #Ferniestoke Shuttle
Program

~ = Membership Dues & Interest Income

= Co-op Marketing Initiatives

Expenses

W Marketing Initiatives

® Destination Development &
Management Initiatives

1 Transportation - #Ferniestoke
Shuttle Operations

= Administration

MRDT Fees & Prov. Tourism
Events Program Fees

10 Report for 12 month fiscal period of January - December, 2025



As prepared for the Annual General Meeting March 31, 2026
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2026 Budget - January to December

MRDT 3% 80% 1,365,000 Marketing Initiatives 48% 867,603

Transportation - # FernieStoke

0
6% 96,000 Shuttle Operations i L

Transportation - #FernieStoke
Shuttle Program

. o Program - Funds back to 5% 100,000
Co-op Marketing Initiatives 3% 43,000 province

1,710,000 1,820,981

Planned Over-Spend (110,981)

Revenue

m MRDT 3%

m Destination Management - Grants &
Partnerships (new, deferred)

m Transportation - #Ferniestoke Shuttle
Program

» Membership Dues & Interest/Other

m Co-op Marketing Initiatives

Expenses . N
B Marketing Initiatives

® Destination Development &
Management Initiatives

" Transportation - #Ferniestoke
Shuttle Operations

m Administration

MRDT Fees & Tourism Events
Program - Funds back to
Province
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Summary of Tourism Fernie’s 2025 Activities

The following pages provide an overview of the many activities and initiatives undertaken by the staff of Tourism Fernie to meet the
goals and objectives from the 2025 Strategic Plan, as listed on page 5.

These activities and initiatives fall under three categories:

Administration (6% of expenses)

Operations, finances, planning, board governance, reporting and human resources related to executing administration activities.
Destination Management & Development (47% of expenses)

Initiatives and human resources specific to industry support, learning and communications, stakeholder relations, tourism and
consumer research and metrics, Tourism Master Plan actions, visitor transportation, sustainable tourism, experience enhancement
and development, tourism infrastructure projects (grant funded), AmbassadorWILD program.

Marketing (42% of expenses)

Campaigns, advertising, promotions, content creation and distribution, media/influencer relations and hosting, travel trade initiatives,
consumer shows, co-op marketing initiatives, collateral and human resources related to executing marketing activities.

Administration

e Tourism Fernie sub-leases three office spaces in the Fernie TOURISM #FERN'ESTUKE

pRUE
CORPORATE E-NEWSLETTEF

Chamber of Commerce & Visitor Centre building at
102 Commerce Road.

e Tourism Fernie consists of six core full-time employees, the
Executive Officer, three Managers and two Coordinators. In
April 2025, Elizabeth Reimer left the organization after 7
months with Tourism Fernie in the role of Social Media, I
Content & Digital Marketing Coordinator. In August 2025, CEFEBRATING WORLD TOURISNIDAY]
Kate Wienburg was hired as the new Social Media Content
Creator & Coordinator.

World Tourism Day - September 27, 2025

World Tourism Day 2025 highlights tourism'’s
° Tourism Fernie is govemed by a 9-member Board of transformative potential as an agent of positive change
Directors, see page 6. Each Director serves a 2-year term, f
or a maximum of 4 terms. The Board meets monthly plus its
annual strategic planning session in September / October and
the annual general meeting in March / April. Tourism Fernie
submits its approved annual plan and budget to the Province
of BC as required by November 30th, and its annual report by
May 31st.

e Tourism Fernie held its annual general meeting on April 3,
2025 at Bay Leaf Fusion Restaurant located at the Fernie
Golf Club. Over 100 industry stakeholders and members
attended. The AGM included a review of 2024, plans for
2025, the 2024 audited financials and introduction of the
new board of directors. The 2024 & 2025 audit was
completed by GPI Accounting.

September 27 is a day to celebrate your successes and
milestones. and plan for the future. The Board and Staff at
Tourism Fernie thank you all for making tourism in Fernie
a key economy and an on-going success.

Tourism Fernie sends out Corporate Newsletters to its
stakeholders and members every few months featuring
project and marketing updates, industry news and
events, new members and lodging stafs.
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2025 MRDT Stakeholder Survey

Tourism Fernie’s Annual MRDT Stakeholder Satisfaction Survey, a requirement of the Province of BC, was sent to 188 stakeholders in
Tourism Fernie’s industry database. The survey, managed by The Web Advisors, took place in spring of 2025 for submission to the
Province by May 31, 2025. The survey had a 28% response rate. Key results, insights and observations are detailed below.

'**-_5:;?{& Satisfaction with Use
{ o i of MRDT/Hotel Tax
i "‘k
a7 T

o y Overall performance

Performance & ways of ()
conducting business

Stakeholder

Expeciaticns for

Busness or, ganu:(ii%i 57.60/0

:uurr-slcor\«'cy

Optimistic for their business O I £
verall performance
compared to 2024 P

Familiarity with
Tourism Fernie

A Few Open Responses About Tourism & Sustainability in Fernie

Sustainability is key. There is the potential for a significant increase in tourism and recreation over the coming decade, so we
need to be acutely aware of how to manage our natural assets to ensure the ongoing health of the world around us.

We get asked a lot: “what is there to do beside mountain biking, ski, fish, golf?” Families with kids are rejected by Fernie, no
indoor playground, no bowling alley, no water park.

A more efficient and affordable Transportation service to Fernie from Calgary. More transportation services for guests staying in
Fernie. The taxi service is way to overpriced and an uber service would be invaluable.

Housing for ski bums and low-income earners/seasonal workers.
Shoulder season occupancy growth.
Investment we are seeing some hopeful signs, but we need much more.

Find a way to Tax the Tourist while showing the residents the benefits to their quality of life. No tourism means a town like
Sparwood!

Find the right balance of community and tourism always. The community should always come first; they are the human
experience that tourist experience so happy community happy tourists.

A vibrant downtown should only allow businesses to assist in tourism. Presently 2nd Ave has 2 Dr. offices, 2 pharmacy, 2 dentist
office and an engineering office taking away of what could be storefronts attracting visitors and locals to shop/dine/experience.
Could Tourism Fernie pressure the city to limit what can go downtown?

Developing/promoting attractions that are not outdoor adventure based to level-load the visitor volumes throughout the year.
Namely a large conference centre could attract thousands of people in the rainy spring and fall seasons. This allows for growth
without adding additional pressure to the outdoor adventure assets.

More locals, visitors, and businesses need to know how much the town benefits from our trail network. Fernie is well behind
outdoor rec giants like Cumberland, Squamish, even Rossland when it comes to supported trail crew. | have no affiliation with
the Fernie Trails Alliance, but mine and most of the businesses in Fernie directly benefit from their work. The FTA needs a greater
spotlight and membership drive from Tourism Fernie.

| think Tourism Fernie does an exemplary job attracting visitors to our town. My concerns revolve more around our infrastructure
and amenities and customer service being capable of providing an exemplary visitor experience. | am looking forward to the
expansion of the Fox, Best Western and the new Base Camp. | appreciate Tourism Fernie and all its staff and Board. Thanks for
all you do.
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Accommodation & Industry Metrics & Market Research

One of Tourism Fernie’s priorities and activities has been to increase acquisition and use of data to help with industry development
and communications, decision making and effectiveness of initiatives. The following pages represent a diversity of metrics and
insights Tourism Fernie has gathered.

Accommodation Metrics

Accommodation revenues are calculated based on the collection of MRDT within Fernie, Fernie Alpine Resort and area
accommodations such as Island Lake Lodge and Birch Meadows B&B. Accommodation revenues for 2025, as shown in Chart 1,
were comparable to 2024. Accommodation revenues were expected to be higher for 2025 however political events in the USA
impacted travel confidence, business travel, and therefore accommodation levels starting in spring 2025.

Chart 1
Fernie Annual Accommodation Revenues ($000) Fern[e continues to be a seasonfal destmghon fqr most of
Source: BC Stats & Fernie Area 3% MRDT its leisure travel market. As Tourism Fernie continues to
£45,000 emphasize spring and fall visitation, corporate travel
continues to support shoulder season overnight stays.
$40,000
Spring and fall accommodation revenues in 2025 were
$35,000 . o . .
down approximately 5% over the same periods in 2024,
$30,000 with fall season being stronger than spring 2025. However,
425,000 both spring and fall season in 2025 were 26% higher than
in 2023.
$20,000
) Winter season of 2024-2025 was the strongest to date, and
15,000 = . N
oVl continues to be the strongest season to drive accommoda-
$10,000 T tion revenues in Fernie.
$5,000
5_
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Charts 2 & 3 show the more seasonal effect on local accommodation revenues. Chart 2 compares six months of winter against six
months of spring/summer/fall season. Chart 3 breaks up the year into 4 seasons, though some seasons are only two months vs

three or four. *Since the winter season straddles over fiscal years, we have chosen to include the previous year for Nov and Dec
numbers to more accurately show the true winter season (i.e. Nov 2024 — Apr 2025 in Chart 2 and Dec 2024 — March 2025 in Chart 3).

Chart 2 Chart 3
Fernie 2-Season Accommodation Revenues ($000) Fernie 4-Season Accommodation Revenues ($000)
Source: BC Stats & Fernie Area 3% MRDT Source: BC Stats & Fernie Area 3% MRDT
$30,000 425,000
525,000
$20,000
520,000
415,000
$15,000
510,000 $10,000
55,000 55,000
s_
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 s

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
= Winter (Nov®-Apr)

Spring/Summer/Fall (May-Oct)
= Winter (Dec*-Mar]

Spring (Apr-June) ——— Peak Summer (July-August) —— Fall (Sept-Nov)
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Accommodation Metrics

There are approximately 1,300 lodging units in Fernie and area, including Fernie
Alpine Resort. This includes short-term rentals. Approximately 600 of the 1,300 units
are considered hotel/motel units (no kitchens) and the rest are vacation rental style
units that include kitchens. Most of the vacation rentals in Fernie are located within
accommodation properties such as Fernie Lodging Company or Silver Rock and 901
or in accommodation zones such as the Stanford/Riverside. Only a small portion of
units are STRs within residential homes or areas (approx. 10%) of Fernie.

Tourism Fernie acquires key lodging metrics primarily from the below two sources.
However, we are also able to acquire a few data points through our OTA partners.

e CoStar / Smith Travel Research STAR
Report which focuses on traditional hotel and commercial accommodation
properties.

e Key Data AirBnB & VRBO Report which focuses on all lodging units selling
through AirBnB and VRBO.

CoStar / Smith Travel Research STAR 2025 Report Highlights
Currency CAD

The STAR Report provides aggregated data that is provided directly from
accommodators on a monthly basis. Currently over 60% of local accommodators
provide their statistics, and 76% of the rooms are in the hotel room category (vs
condo style). This results in a lower ADR than what is seen with our OTA partners
and Key Data on the next page, as they sell more of the larger units in Fernie, such
as condos, private homes, and townhomes that have higher room rates.

Average Daily Hotel Room Rate
Source: CoStar
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Fernie Golden I brook Whistler Whitefish Canmore  Banff  BC Overall
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Fernie
Avg Daily Room Rate (ADR*) $200.67 (up 9%)
Revenue Per Available Room (RevPAR**) $140.21 (up 7%)
Occupancy *** 70% (same as 2024)
*ADR is the average price for a hotel room / condo unit per night over a Revenue per Available Hotel Room
given period of time at a specific property or region. oo G

£350
**RevPAR is a hotel’s ‘gold standard’ performance metric, is shows the r $300

evenues generated per room regardless of if the rooms are occupied or not. 5250

RevPAR = Room Revenue/Total Rooms Available for a given period of time $200
(ie a month or year). $150
***Occeupancy is the % of room nights booked of the number available. s:‘; . . . - I . I I I
****OTA stands for Online Travel Agencies such as Expedia, Booking.com B
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Hotel Lodging Occupancy
Source: CoStar
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Source: CoStar — Republication or other re-use of this data without the express
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Key Data AirBnB & VRBO Report Highlights — Short Term Rentals Data

Information from Key Data helps us understand the short-term rental market locally. Key Data ‘scrapes’ data from AirBnB and VRBO
websites. It is a bit less accurate than previous page CoStar / STAR Report source, but covers STRs which the STAR Report does not.
An important observation between the two data sources is that CoStar data comes primarily from hotel rooms (small units with lower
room rates), whereas Key Data comes primarily from larger units with higher rates (condos, townhomes, private homes and suites).

It should be noted that Key Data reports on a majority of the vacation rentals in Fernie which, like mentioned on the previous page,
account for approximately 700 units of the 1,300 units available in the Fernie area. Only a small portion of the 700 units are STRs within
residential homes or areas (approx.130 units) in Fernie.

Average Daily AirBnB Rate
Source: Key Data
$700
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$400
$300
$200
$100
$-
Fernie Golden Revelstoke Kimberley  Whitefish MT,
USA
m2025 m2024 m2023
Revenue Per Available AirBnB
Source: Key Data
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$100
$50
s_
Fernie Golden Revelstoke Kimberley Whitefish MT,
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Occupancy AirBnB
Source: Key Data
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Source: Key Data www.keydatadashboard.com
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Book Your Trip Tool on TourismFernie.com

The Tourism Fernie website includes a Check-in Canada booking referral function / widget as a trip planning tool that shows local
lodging availability, with filters for average rate/ night, lodging type, amenities and a ‘Book Now’ button leading to the business’s
booking system encouraging visitors to book direct.

e Total Impressions: 138,738
e Unique Visitors: 11,363 EXPLORE  INSPIREME  PLAN  ENGAGE  TRAYELDEALS
e Direct referrals to accommodator booking systems: 663 N
e Value of booking referrals: $404,600

e Average length of stay searched for: 2-3 Days

e Average # of lead days: 30 Days

*  Search Origin: 53.5% Canada | 29.8% USA
16.7% Other Int’|

e Referrals:

e Top 5 Countries: Canada, USA, AUS/NZ,
Switzerland & UK

¢ Top 5 Canadian Cities: Calgary, Regina, Edmonton,
Lethbridge & Saskatoon

e Top 5 US States: California, Montana,
Colorado, Pennsylvania & Washington

fece loip Arrival Date 27261202 Departure Date U202 }

FERNIE VISITOR INFO CENTRE (VIC)
2025 STATISTICS

The Fernie Chamber of Commerce operates the
VIC under a fee for service agreement with the
City of Fernie. A small portion of Fernie’s over-

all visitors stop by the VIC for travel and visitor
advice, brochures, maps and services, as well as
hiking MT Proctor and Fairy Creek Falls. Fernie as
a whole welcomes over 450,000 visitors annually,
whether for leisure, group or corporate reasons.

Total Visitors to VIC in 2025:
31,759 (Up 2%)
Visitor Information Centre - # of Visitors that Entered VIC .
Total in 2025 = 31,759 Places of Origin:
8,000 29% AB | 24% BC | 14% Other Canada
7,000 16% USA & Mexico | 17% Overseas
6,000
5,000
400 Length of Stay:
3,000 36% Day Visit
2,000 19% 1 Night
1,000 21% 2-3 Nights
- 14% 4-6 Nights
\'b(\e'bd @3\\,& & & ¢ v\,e"‘ Q@@&‘ 00&“‘ 6‘5‘*“ oﬂ“ﬁé 10% 7+ Nights
o -
m 2025 m2024 2023 w2022
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Fernie Visitor Surveys
Tourism Fernie conducts passive Visitor Surveys in the community each winter and summer season. Although the sample

size/surveys completed are low the results do provide some quality data to integrate into other market research. Promotion of
the survey consisted of tent cards and posters within accommodations, at local cafes and shops and at the Visitor Centre.

The Net Promoter Score (NPS) question lets you measure customer loyalty. Your score represents the net percentage of your
customers who are promoters of your brand/destination. Your NPS can range from -100 (all Detractors) to 100 (all Promoters). Any

positive number score means that the percentage of customers who are Promoters outweighs the percentage of your customers who
are Detractors. A score of +64 to + 74 is considered Excellent or Outstanding.
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Value of Tourism

==

2024 Value of Tourism — A Snapshot of Tourism in BC

This information provides insight into the annual economic value of tourism in British Columbia. This snapshot was recently

released and produced by BC Stats for Destination BC.

TOTAL TOURISM REVENUE

Tourism revenue measures the money
received by businesses, individuals, and
governments due to tourism.

$23.0 Billion

2024 ANNUAL REVENUE

Gross revenue including consumer taxes. Revenue is reported in nominal values, meaning in current prices.

TOURISM EMPLOYMENT

13,760 &8

people were employed in tourism-related
businesses in 2024, a +1.5% increase over 2023.

16,925

Number of jobs that tourism spending supports. point in time in 2024.

9.6%

Retail & Other

10.6%

Recreation &
Entertainment

2024
SHARE OF TOURISM
REVENUE BY
SERVICE AREA

24.6%

Transportation

Tourism Gross Domestic Product

TOURISM BUSINESSES

tourism-related businesses were in operation
in BC in 2024, a 0.4% increase over 2023.

Number of tourism-related businesses in operation at a single

+4.2%

Over 2023

$2.1 Billion

+4.6%

From 2023

ESTIMATED ROOM REVENUE

Based on 72 participating MRDT communities in 2024 and 2023.

$4.8 Billion

+3.0%

Over 2023

o

TOURISM WAGES
AND SALARIES

27.7%

Food & Beverage

BC'’s tourism industry paid

$5.0 Billion

in wages and salaries in 2024.

+6.4%

Over 2023

27.5%

Accommodation

This information provides insight into the annual economic value of tourism in British Columbia.

TOURISM

OIL & GAS

EXTRACTION $5.28

+11.7% from 2023

MINING & QUARRYING
(except oil & gas)

$4.9B

-3.4% over 2023

$3.0B

AGRICULTURE
& FISH 1.8% over 2023

FORESTRY

$1.6B

-1.5% from 2023

&
LOGGING

GDP is reported in 2017 constant dollars (real GDP).

GDP by Primary Resource Industry calculated from NAICS codes: Forestry and Logging (113), Agriculture
and Fish (111, 112 & 114), Oil and Gas Extraction (211), and Mining and Quarrying (except oil and gas) (212).

$8.0B

+4.5% over 2023

GDP for the provincial economy as a whole was up

+1.2% over 2023. In 2024, tourism contributed 3% or
nearly $8.0 billion of value added to the BC economy, as
measured through GDP (in 2017 constant dollars). In 2024,
the tourism industry’s contributions were above those of all
other primary resource industries.

Report for 12 month fiscal period of January - December, 2025 19

TOURISM PROVINCIAL/MUNICIPAL TAX REVENUE



Tourism Fernie 2025 Annual Report

Destination Management & Development

Destination management and development initiatives is the supply side of tourism GreenStep |

(vs demand) and supports a coordinated approach to planning, developing, and

managing a tourism destination. It bridges the gap between visitor experiences Bronze Certified
and the needs of residents, businesses, and the environment to ensure long-term

sustainability, competitiveness, and high-quality visitor experiences. More specifi-

cally, destination development is about building compelling experiences, quality
infrastructure and amenities, and services that attract visitors. Tourism Fernie

THIS HAS IoN
 on riera ecognized

Tourism Fernie’s continued efforts in this area have been primarily guided by e S
Fernie’s Tourism Master Plan launched in 2020. The following pages highlight f}“‘“l““"“‘
project areas and initiatives in 2025.

Fernie as a travel destination earned Bronze
Certification for Sustainalble Tourism in 2025.

RDEK Area A Sustainable Tourism & Recreation Program & Projects

m Regional mmctof/\’ Columbia -h i ! lS‘ ~ C%%{’}‘I\I/[SBI}I} 7 e

EaSt KOOteI'laY BaSIn Supported by the Province of British Columbi
A GLENCORE COMPANY

Freshwater Fisheries ‘\

{ Outdoor Recreation PR Fres Aliance
S Ui Yo" Society of BC

Council of BC N CoCewo
A4 ERNIE TRAILS ALLIANCE 5%

-1
I\\._mn nmer,—"'f m Pacific Economic Développement économique 18]
\ TIRE 4 w BC HYd ro I * I Development Canada  Canada pour le Pacifique Canada

This program revolves around on-going partnerships and collaboration, with 2025 being the fourth year with many program
advancements and construction completions. Originally born out of the Tourism Master Plan, and the subsequent RDEK Area A
Sustainable Tourism Strategy developed in 2021 with funding from RDEK Area A, this Sustainable Tourism and Recreation Program
has continued to leverage additional partners and funding with expenditures of over $1.7 million.

The program focuses on supporting important front-country and back-country recreation and tourism locations that need support
and are important to residents and the tourism/recreation sector. The objectives are to improve the experience and help ensure
these natural assets remain intact for future generations.

Elk Valley Resources Operations Ltd.
committed $200,000 to support three
years of funding for the Sustainable
Tourism & Recreation Program, including
$100,000 to help complete the Elko Boat
Launch Project on the Elk River.

et i ; e P

L-R: Corien Sieders (Destn Mgnt & Devel Mgr, Tourism Fernie), Jikke Gyorki (Exec Officer,
Tourism Fernie), Zoe Garyfalakis (AmbassadorWILD), Kristen Hribar (AmbassadorWILD), and
Justin Paterson (Acting Director, Community & Indigenous Relations, EVR)

20 Report for 12 month fiscal period of January - December, 2025



As prepared for the Annual General Meeting March 31, 2026

Elk River Access Improvements Project - Morrissey Boat Launch

Morrissey Boat Launch, one of the most important river access sites along the Elk River, reached 75% completion in 2024 following
three years of planning, fundraising, engineering, design, permitting, and approvals. In 2025, final completion of the project, located
within Morrissey Provincial Park and now also recognized as an RDEK Area A Park, involved installation of the interpretive signage in
spring, followed by a ribbon-cutting ceremony on June 12th with funders and supporters in attendance. Future goals for the site include
expanding parking capacity, installing a permanent washroom facility, and implementing additional site improvements. The location
has ongoing maintenance program delivered in partnership with the AmbassadorWILD, RDEK, and BC Parks.
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Elk River Access Improvements Project-Elko Boat Take Out

Improvements to the Elko take-out boat ramp and recreation area, another important access and egress site along the Elk River, was
mostly completed in 2025 after four years of planning, fundraising, engineering, design, permits and approvals. Recognized as a RDEK
Area A Park, this site is now official with a formal boat ramp constructed, parking area improvements, road improvements, picnic table
area and pit toilet, and interpretive sign kiosks.

Site surveying was conducted by Align Surveys. Project engineering and management was by McElhanney. Construction and materials

was executed by Gally Equipment Services Ltd., Cabin Works, Foothills and Tri-Kon. Sign kiosks were built and installed by Woodlab
Timberwork. Elko access required a full Archeological Impact Assessment by Nupqu with Core Heritage-Construction Site Monitoring.

The location will have ongoing maintenance program delivered in partnership with the AmbassadorWILD and the RDEK. Installation of
the interpretive signage onto the kiosks will take place spring 2026 followed by a ribbon cutting event with the funders and supporters.
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Elk River Access Improvements Project - Signage

Over the past four years four other key locations associated with the Elk River, Hosmer, Olsen Pit, Dogwood and Coal Creek,
were working through specific improvements via different landowners and land managers, including Ministry of Transportation,
Doman (now NCC) and the FTA, and the City of Fernie. In spring 2025, these locations had installation of interpretive signage,
designed by Claris Media, place on the kiosks that were constructed in 2024.

1 Welcome to Coal Creek — Tributary of the Elk River

Staping St g Cod Crveh

Hosmer Boat Launch Kiosk Coal Creek Kiosk — A Tributary of the Elk River

Dogwood Park & Boat Launch Kiosk Olsen Pit Boat Launch Kiosk & Picnic Table
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AmbassadorWILD™

The 2025 season of the AmbassadorWILD™ program marked a year of significant growth and measurable impact in ongoing efforts
in environmental stewardship, visitor engagement and community involvement, across the Elk Valley. The program was strength-
ened through the hiring of two full-time team members and one part-time team member — Kristen, Zoe, and Helena — with Gabiriel
returning as AmbassadorWILD™ Team Manager, providing experienced leadership and continuity.

AmbassadorWILD™ concentrated its efforts again on several key locations, including Silver Springs, Heiko’s Trail, boat launches,
and river access sites, the Hosmer Ruins Coal Mine Site, and the Coal Creek area. The team also played a meaningful role in
supporting the filming of the Paleo Tour, further showcasing the region’s recreational and natural assets.

At each location, the program carried out a wide range of activities aimed at protecting and improving these popular outdoor recrea-
tion areas, operationally: field presence nearly doubled compared to 2024, with more than 200 site visits completed and over 1,500
direct public interactions recorded. Stewardship outcomes included the removal of 283 kg of garbage and the dismantling of 89
unauthorized fire pits. Monitoring and data collection efforts expanded significantly, with 17 wildlife cameras serviced and 29 trail
counters and 11 vehicle counters maintained, including the installation of 7 new trail counters.

Through secured funding, the program enhanced its visibility and professional presence with new marketing and promotional
materials, including a branded tent, chairs, pop-up displays, and a media wall. The addition of two new e-bikes further increased
operational efficiency and expanded AmbassadorWILD™ coverage in high-use areas.

AmbassadorWILD™ was honoured as one of three finalists for the “Sustainability Award” at the Fernie Chamber of Commerce
Business Excellence Awards, recognizing its leadership in environmental stewardship and visitor education.

2025 was a milestone year with an excellent AWILD team and strong partnerships, and proactive engagement in protecting the
Elk Valley’s natural spaces.

AmbassadorWILD™ extends sincere gratitude to all funders and supporters — both inaugural and new — whose continued
commitment makes this work possible. A special thanks to Randy & Patty Keys, landowners adjacent to the Silver Springs Trailhead,
who have committed on-going funding via RDEK to support the maintenance of the toilets and parking areas at Silver Springs by the
AmbassadorWILD™ team.

24 Report for 12 month fiscal period of January - December, 2025



As prepared for the Annual General Meeting March 31, 2026




Tourism Fernie 2025 Annual Report




As prepared for the Annual General Meeting March 31, 2026

AmbassodorWILD™ Community Outreach & Visitor Education

Community outreach & visitor education remained a core pillar of the program. The team delivered 4 “AdventureSmart” workshops,
hosted 7 well-attended bear spray safety workshops, and led a school field trip “Leave No Trace” to Silver Springs.

Additionally, AmbassadorWILD™ partnered with local organizations to support events and clean-ups like “Elk River Alliance Annual River
Clean UP”, supported more than 300 high school students during the “Fernie Secondary School Clean Up Day”, supported FTA in taking
surveys at key locations, watered the saplings at Morrissey supporting ERA, volunteered at the “Polar Peek Book Train”, and supported a
clean-up at the Hosmer Ruins Coal Mine Site with volunteers. The team participated in 15 community events like: Gravel Grind, Wednes-

day Socials, Family Safety Day, conducted 44 surveys at trailheads and boat launches to promote responsible recreation.
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Heiko’s Trail & Hartley Lake Road

The RDEK Area A Sustainability Program and AmbassadorWILD™ team continued their multi-year partnership with the Fernie Trails
Alliance (FTA) and Wildlife Biologist Clayton Lamb on the Heiko’s Trail project, supporting the long-term sustainability of the trail
and responsible access to the area. In 2025, the team completed two overnight trips (spring and fall) to service, maintain, and col-
lect data from 13 wildlife cameras along the trail. While no new wildlife cameras were installed this year, thousands of new wildlife
images were captured, highlighting the remarkable diversity of wildlife in the area. Through the ongoing partnership with Clayton
Lamb, annual reports are produced to analyze camera results and assess any observational changes over the past three to four
years of data collection.

Several additional day trips were conducted to service the four vehicle counters on Hartley Lake Road. The team also installed sev-
en new trail counters on Heiko’s Trail, ensuring counters are now in place at each trailhead and major intersection. These counters
help monitor trail use and inform long-term management decisions. Throughout site visits, the team completed light maintenance at
the trailhead, parking area, and outhouse. They also maintained ongoing communication with the FTA regarding plans to enhance
the designated campsite. Together, these efforts contribute to the continued monitoring, stewardship, and sustainability of Heiko’s
Trail and the surrounding area.
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Coal Creek Heritage Trail Loop & the Ammonite Project

The RDEK Area A Sustainable Tourism & Recreation Program made a variety of improvements over the past few year at what is now
called the Castle Mountain Trailhead along Coal Creek Road, at the junction with River Road. In spring 2025, these locations had
installation of interpretive signage, designed by Claris Media, placd on the kiosks that were constructed in 2024. With the sale of
Doman lands to NCC in late 2025, the signs will be updated in 2026.

This new trailhead provides another access point to the diversity of trails in the area. This includes the new Coal Creek Heritage Trail
Loop (CCHTL) development with a pedestrian suspension bridge, and re-route to the Ammonite Fossil. Primarily funded by the BC

Government’s Destination Development Fund, the project expects to be finished construction in 2026, and is led by the Fernie Trails
Alliance, in partnership with Coal Creek Heritage Society and Tourism Fernie.

An extensive new interpretive signage project for the Loop is also underway with key content planning and creation support from the

Fernie Heritage Museum, Pat Gilmar, and professional interpretive consultant Lee-Anne Walker, and design by Claris Media.

The land

Welcom

e to Castle Mountain Trailhead

ed. The
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from the Elk Valley

How did Fernie get its name? 4 024 worth $7.8
Today's Fernie Hall was once.

% ﬁ remecetinn  Coal Exports
A RIBBON : ==
of RAIL Tied

Pass Coal Company (CNPCC). 5 of todays valued export.
Willam Ferie, one of the ..
company founders, gave the town

the community's roots in coaland industry.

COAL CREEK /s

our lifeline
to the outside
world.

months in 1897-1898, the Crow's Nest Pass Coal
NPCC) mined, hauled in wagons and stockpiled 7256

millon G 2025 dollrs)

It hauled millions of tons

of coal over the years on
the first leg of a journey
todistant ports. The train
transported miners who
lived in Fernie to the
mines at Coal Creek.

Ittook us to Fernie to

see parades and concerts,

to do our shopping, and at

I DID YOU NOTICE the black coal and grey,
Christmas time, there was

pumice-like coke on the trail surface so far? I ool
You're traveling on the abandoned Morrissey, Fernie atthe Trites-Wood's store.

and Michel (MF&M) Railway, built in winter 1897-98. ~gyst Coof esksttent:

It was a branch line between Coal Creek and Fernie, to the
CPR mainline. Today it’s part of a 30 km loop trail that
invites adventure through this striking mountain valley.

Ka-ching, when you hear
DA that whistle blow!

A first draft of one of 16 new signs being designed at the time of this report, they will be
placed along the new trail in 2026 once completed. The existing older signage along
the Coal Creek Heritage Trail will be re-purposed within the new Coal Creek Camp-
ground & RV opening spring 2026.
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Paleo Trail BC & Fernie Paleo Trail

PALEO TRAIL | | S04 FERNIE
BC | |%*¥ Paleolrail

Paleo Trail BC, a regional initiative across Sparwood, Elko, and Cranbrook combines education, storytell-
ing, and tourism to showcase the extraordinary fossil discoveries found throughout the Elk Valley and the
Kootenays. In collaboration with Dinosaur Valley Studios and TrueArc Media, Tourism Fernie is producing a
10-15 minute interpretive video designed to guide a self-drive tour experience across the region. A separate
website will also be developed to support and promote this new tourism product.

The video will bring our prehistoric past to life through engaging storytelling and animated sequences,
transporting viewers back 150 million years to ancient seas filled with ammonites and Ichthyosaurs. It will
show how major geological shifts transformed marine life into the fossils that are now revealed in the dramatic
mountain landscapes surrounding our communities.

Fernie’s story, the Fernie Paleo Tour, will explore the iconic Ammonite and Ichthyosaur fossils discovered

southeast of town, with replicas on display at the VIC. Tourism Fernie is also collaborating with a Fernie
youth artist to create a children’s book that introduces young readers to these fascinating creatures and our

The interpretive video will serve as the foundation for a self-guided driving tour, allowing residents and visitors
to explore fossil points of interest across Fernie, Sparwood, Elko, and Cranbrook at their own pace. Educa-
tional tour components are also being developed to further enhance the experience.

Paleo Trail BC & Fernie Paleo Trail represent a new learning tourism experience in the Elk Valley and the East
Kootenays with hopes to create and expand further into BC. This project has been funded primarily by Pacifi-
Can’s Tourism Growth Program, with additional funding support from Tourism Fernie, as well as CanFor and
CBT specific to the Elko site.
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Paleo Trail BC & Fernie Paleo Trail continued....

Thanks to PacifiCan’s additional support through the TGP program,
Tourism Fernie ws able to include the Elko site to the self-drive tour. The

site now features a larger picnic area and enhanced interpretive signage PALEO TRAIL
that include a glimpse into the region’s remarkable paleontological history. DEEsC

This addition makes the tour more regionally inclusive, strengthens the

educational and storytelling aspects of the Paleo Trail/Dino Tour enhancing |
the experience, and brings further economic and cultural benefits to the
area. Highlights of the Elko site include an overview sign featuring the i
Ichthyosaurus discovered east of Elko (replica on display at the VIC), - '}%PaleoTrall
and the area’s geological and paleontological significance. The Elko site
is also featured in the tour video, enriching the storytelling and interpretive
experience.

Cranbronk 9%, FERNIE -

Ferriatatoéi)renticei'

' CMNFV-40398
M\ Loc: Fernie, B.C.
190 mya

Glaciers Carved the Valley

The mountaing gave the valley its HEIGHT, But ice gave it its SHAPE,

14,000 years ago, rapid warming melted the ice In just 4,000 years, Mg |m ter
trapped behind walis of gravel and rock created enormaus glacial lakes. When

dam holding back Glacial Lake Elk burst near Morrissey, catastrophic noodv-amrs m roed

the landscape in days.

Silver Springs

The fMaed roared south, ng with a massive pile of glnc:al dehns Tne wailer canw od &
trench 230m de 4.5k lang, chain of alpine lakes
¥ou can hike to Sit g today and walk through a landscape carved by ice-age floods

Explore the Story

pany wh excavated &

reed portion <24 mi,

S ekaabe. ichithgaspu

ks B reminder that
ant local.

Elk River

Draft section of some of the signage content in the works for
Elko location.
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FernieStoke Ski Shuttle Program /J\
"Nl Resort Municipality K—'IE‘ " ' '
. Initiative H TUNNEL49 E II‘L

BriTISH - y
COLUMBIA I g in B.C. Resort C - CITY OF FERNIE
BRITISH COLUMBIA ﬂ]pll'li Resort

Tourism Fernie oversees and primarily funds the Ferniestoke Local Shuttle Program. The service was operated by Tunnel49 in the
2024-2025 ski season using the buses originally purchased in 2022 by the City of Fernie with tourism funding from the province under
the RMI Program. The program is also financially supported by Fernie Alpine Resort and many local businesses that purchase
advertising opportunities.

The winter Ferniestoke Shuttle program for the 24-25 season saw branding updates and a significant enhancement in 2024 with the
launch of the new FernieStoke Shuttle APP funded partially by a grant from ETSI-BC and sponsored by The Fernie Taphouse! Available
for download on both the Apple App Store and Google Play, the APP provides users with online purchase & redemption of shuttle
tickets, an interactive map showing all stops in detail and live tracking of the bus along the route. Users can also access current
schedule, FAQ info and link to ‘What’s Happening in Fernie’. The 2025-2026 season started successfully, including the removal of the
last physical ticket program related to overnight guests accessing complimentary tickets which moved into the app system. The shuttle
is now fully digital for riders.

FERNIE FERNIE
SHUTTLE
Remaining e 8 1 Live Shuttle Available ‘:’ I:j.m 4
Passes ALPINE TRAILS n
aying in a Fernie hotel? g -
— P g Thank You 24-25
VISIT THE FERNIE TAPHOUSE STOP #3 Hg Season Advertisers
B
B '@ The Fernie Taphouse
View Shuttle Schedule & Route g Ryan Frazer & Remax Realty
FERNIE ~ SHUTTLE T Snow Valley Lodging
Powdered by Tourism Femie :Q: Fe rnie FOX Hote|
CHECK wr wllnrs IIllPFEIIE ] Falll[E
. ! = el LCAsTLE Nevados
Sponsored by e ,_,.ﬁ.;; (=] Elk Valley Resources
0 Munter Design & Build
FEB‘.NI}E A » Elk Valley Suicide Task Force
Fernie Alpine Resort &
RCR Real Estate
Quest Ski Rentals

Kodiak Lounge
Vogue Theatre
Earth’s Own Naturals
Big Bang Bagels
Sushiwood
Fernie Distillers

Park Place Lodge
Bridge Bistro
Spa 901

4t

= .
KODLAK
» LOUNGE
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Fernie & Elk Valley Regional Trails & Recreation Framework - Trails Master Plan

Last year, Tourism Fernie—supported by trail and user groups, landowners, and government partners—Ilaunched Phase 1 of a year-
round, non-motorized and motorized Trails Master Plan/Framework for the valley. Phase 1 has been completed, and Tourism Fernie
is now in Phase 1.5. All-Mountain Productions and Consulting Inc. led Phase 1, which included a comprehensive trail and recrea-
tion mapping inventory, land use and governance review, event inventory, and initial key insights. The firm was retained to carry out
Phase 1.5, with completion in 2026.

To date, 31 one-on-one meetings have been held with trail organizations, land managers, First Nations, private landowners, and
representatives from provincial, municipal, and regional governments. Meetings were held with the Tourism Fernie Board (February
18, 2025 and January 13, 2026) and local trail organizations (April 15, 2025) to review Phase 1 progress and present draft versions
of the Trails Master Plan/Framework map. A more detailed presentation was delivered to the Board in January 2026.

Next steps include distributing stakeholder surveys in early March 2026, analyzing survey results alongside themes identified
during meetings, and delivering a final report in April 2026. The report will outline key findings, recommendations, and proposed
next steps.

Through strong stakeholder involvement and partnership, this plan is intended to support and enhance the long-term sustainability
of year-round recreational access and opportunities in the valley.
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Fernie Snowmobile Association
8.6K followers » 149 following

BC's 2025 Snowmobile Club of the Year!

Fernie Snowmobile Association
Apr 26, 2025 O

We are proud stewards of a landscape that is as
spectacular as it is complex.

In Fernie, recreation, tourism, and large-scale
resource extraction converge—and sometimes
collide. That's why we're proud to be part of the new
Fernie Trails Master Development Plan project,
organized by Tourism Fernie.

Phase one is now complete!

This massive effort brought together 11 recreation
groups representing 5,642 km of trails—with an
interesting 50/50 split between motorized and non-
motorized users. It's a powerful reminder of the
diversity of recreation experiences that are vital to our]
community.

The size and scope of this project are incredible,
covering nearly 1% of BC's total land mass. Phase one
has delivered a detailed inventory and mapping
resource built from over 100 datasets. This
foundation will support future work to carefully
analyze and balance recreation needs with
environmental and partner values. g In the photo
above we are getting our first look at the mapping
product.

The FSA is committed to being an active voice in
protecting snowmobile recreation, promoting
responsible recreation, and building a sustainable
future for all trail users and these lands we live, work,
and play on.
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Recreation Complex Facility & Visitor Information Centre

As highlighted in the Message from the Chair earlier in this document, Tourism Fernie has been researching, planning and investing
into future tourism needs and opportunities. Two main projects in 2025 were the development of a Phase 1 Fernie Recreation Feasibility
Study and continued collaboration and formal discussions with the Fernie Chamber of Commerce and the City of Fernie regarding the
future of the Chamber building and Fernie Visitor Centre.

Recreation Complex Facility — Researching the Opportunity

Tourism Fernie is dedicated to exploring the opportunities and future potential for devel-
oping sports and recreational infrastructure. This initiative aims to modernize outdated
' facilities, enhance community access and service offerings, and create economic
SPORT benefits by hosting tournaments and events. In late 2024, Tourism Fernie contracted
FACILITY & TOURISM GGA-Architecture to conduct an initial phase feasibility study in 2025. GGA, along with
RESEARCH STUDY ¢ their partner, Orange Crow Leadership, worked together to fulfill the study, which was
recently completed in early 2026 including results from a survey conducted with local
businesses and organizations about facilities in Fernie.

Initial vision concept by GGA

Tourism Fernie will continue to invest through 2026 in further research and concepts with community partners and stakeholders
with an aim to solidify a next phase feasibility study to seek investors, partners and funding for the next stage of facility planning
and development.

Tourism Fernie continues to support and work alongside the Elk Valley Field House Society on their recreation facility develop-
ment scheduled to break ground in 2026.

Visitor Info Centre & Economic Development

2025 furthered steps between Tourism Fernie, the Chamber of
Commerce and the City of Fernie on the intention to transition
the Chamber building lease and VIC partnering agreement from
the Chamber to Tourism Fernie, including an MOU to support
the effort and investment in the process by the organizations.

It is expected that the official agreements will be confirmed in
2026 with the Chamber staying within the building and partnering
with Tourism Fernie and the City of Fernie to support community
economic development.The broader intention is to develop the
site into a modern and innovative facility to support the visitor
experience, community and economic development.
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Supporting Tourism Events & Animation in Fernie

Tourism Fernie continues to support or seed fund key tourism events that drive visitation or provide an exceptional visitor experience.
Tourism Fernie also markets Fernie events to attract visitation to the community or to encourage those already in town to attend local
events and programs. In 2025, Tourism Fernie contributed over $40,000 to support local tourism events and animation, began to invest
resources into furthering outcomes from the Tourism Events & Animation Strategy, and new in 2025, developed banners for major
events that were displayed at the VIC along Highway 3. This was in addition to the event funding through the City of Fernie’s Resort
Municipality Initiative (RMI) tourism funds from the province that supported many events in consultation with Tourism Fernie.

In 2025, Tourism Fernie also invested in bidding to attract the Singletrack 3 (Transrockies) event back into Fernie, which was successful
with trail partners and landowners and will be held June 26-28, 2026.

The province has another source of tourism event funding called the Destination Events Program (DEP) derived from a portion of MRDT
tax collections across BC including Fernie. In 2025, only Griz Days was able to secure funding from the DEP as the minimum event
budget required to apply is $150,000, which excludes most local tourism events.

L T

Shevnie ) femicre {:('-!.r(f;/ talle cvent
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Advocating & Supporting Tourism in Fernie

Tourism Fernie works with local members and stakeholders on issues important to them, many in partnership with the Fernie
Chamber of Commerce and the City of Fernie such as infrastructure, housing, labour, transportation, climate change, planning and
economic development. Tourism Fernie also takes key issues to regional, provincial and national levels to be heard and now plays
a greater role in finding regional and provincial solutions. For example, Jikke became chair of the BC DMO Association in 2025, an
organization that represents all community DMOs across the province and advocates for key topics such as the MRDT, an essential
tourism funding program. Members of Tourism Fernie can get more involved by engaging with staff or becoming a Board Member.

Supporting the Chamber’s Workforce Housing Business Plan.
Project workshop with stakeholders.

2025 Sponsors

FERNIE TRAILS ALLIANCE

TOURISM

gRUES

Tourism Fernie allocated over $13,000 to support trail
organizations in Fernie including the FTA.

RESORT DEVELOPMENT

STRATEGY (RDS)
Resort Municipality CIty of Fernie

Initiative

ST | inesting i .. Resort Communiis 2025/2026 - 2027/2028

Partnered with the City to develop the new RDS in spring 2025
with key stakeholders.

Tourism Fernie brought together trail and recreation groups in the

Elk Valley to discuss needs and opportunities.

TOURISM INDUSTRY —.
BCDMOA ASSOCIATION OF BC ——

BCDMOA & TIABC Discussion Paper on MRDT — November 25, 2025

Background

MRDT is a cornerstone of BC's tourism funding system, d ing consi: locally ac le, and perfs
based r for tourism keting and devel through revenue based on visitor-generated taxes. It is
recognized as a "gold standard” medel globally in part because it's a legislated tax, but also because it requires tri-

party coll ion between i i and
organizations (CDMOs).

Tourism Fernie works closely with the Ministry of Tourism on
MRDT advocacy via the BCDMOA and TIABC.
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JIKKE GYORKI - Chair

Jikke [yika) has worked in the tourism and hospitality sector for
‘over 35 years with a degree in Hospitality & Tourism
Management from Toronto Metropolitan University. From front-
line positions to Executive, rural and urban locations, private
sector non-profit and governmant positions, Jikke has a level
and diversity of tourism expertise and experience unigue to the
industry, She has been the Executive Officer for Tourism Fernie
since 2010, and raising two boys with her husband.

As the new chair of the BCDMOA in August 2025, Jikke not only
represents DMOs across BC but brings Fernie to the forefront of
BC'’s tourism eco-system.
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Ministry of
BriTiSH | Tourism, Ars,

COLUMEIA | Culrure and Sport Bl e l l @ |3 | o mw
/| 2 "‘ y ‘ 1’711_“ 8
Update | Q&A

Mick Grant - A
Amber Mattock - E

Building relationships and positive engagement with the Tourism Fernie attends the annual BC Tourism Industry
Ministry of Tourism has been a key objective of Tourism Conference in Vancouver March 2025.
Fernie and DMOs.

* SUMMIT
VICTORIA

SEEBC 2025

WELCOME

Tourism Fernie attends the inaugural Sport Event Exchange Tourism Fernie attends the IMPACT conference in Victoria,
Conference in Richmond focused on event tourism. focused on sustainability in travel and tourism.

Tourism Fernie is part of Kootenay Rockies Tourism Destina- Tourism Fernie attends the annual BC DMO Association all
tion Management & Development Committee. day, all members meeting in Vancouver, March 2025.
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Celebrating Tourism!

Each year there is something to celebrate that highlights the amazing work the tourism sector is doing in Fernie. From recognizing
businesses and organizations where credit is due to hosting the annual Tourism Week Social and AGM that brings industry together.

Tourism Fernie acknowledged
Lynn & Blair who began
Canyon Raft Company in 1995,
30 years ago,
and have now sold the
business and retired.
Their passion, hard work
and exceptional visitor
experiences have been critical
to building Fernie’s
tourism sector.

il

R - - F.

Tourism Fernie wins BC'’s Professional Key tourism supporters at Tourism Fernie’s
Excellence award. AGM.

Tourism Week Social event at The Legion. Jeremiah Pauw presenting expansion Key tourism supporters at Tourism Fernie’s
plans for Fernie Fox. AGM.
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Marketing Initiatives

Marketing Strategies / Objectives: 2025 MARKETING HIGHLIGHTS
e Execute effective and inspiring marketing campaigns for all four

seasons with a focus on high-yield markets. Overall Marketing Impact:
¢ Content creation initiatives and innovation. 49,821,411 (Impressions)
e Increase the acquisition and use of data to enhance marketing

effectiveness. TourismFernie.com Website:
e Increase member relations and communications to enhance/grow Visits: 647,981 (53,998/mth)

product offerings, packaging, incentives, and rates. Page Views: 924,356
e Continue to provide target markets and visitors with quality Leads to Members: 119285

information and tools to encourage longer stays and increased ’

spending. X .

. . Social Media

2025 Target Markets, Trends & Considerations: Eaeebool Instagram:
Tourism Fernie’s marketing initiatives in 2025 continued targeting Ears: 53,377 Followers: 31103

audiences that were expected to provide the best return on investment
given the type of destination Fernie is.

Video Views (Youtube, Meta):
Targeting was primarily focused on high-yield markets, defined as

higherincome / spenders, and longer stay travellers with an emphasis 2,450,247 (min 3s)
on timesof the year when there are lodging vacancies. Fernie keeps
attracting primarily a regional drive market. Long-haul and overseas
markets comemostly for skiing or as part of a bigger road trip in the
Rockies. Past surveys have indicated that our non-winter

visitors are from:

* 53% AB

* 14% BC

¢ 13% Canada other (primarily SK, MB, ON)
® 8% USA

® 7% International Overseas

Tourism Fernie’s Geographic Target Markets in 2025:
e (Canada: AB, BC, SK, MB, ON, QC

e USA: MT,ID, WA, plus destination ski markets

e Overseas: AUS/NZ, UK

Tourism Fernie supports quality media and travel trade initiatives in above QO
and in other markets in partnership with key members and stakeholders ; Visitor
such as: Resorts of the Canadian Rockies, Island Lake Lodge, Kootenay Centre

Rockies Tourism, Destination British Columbia, Destination Canada.

Primary Traveler Profiles/Passions:
Based on Destination Canada’s new Visitor Profiles

e Outdoor Explorers - Fernie’s Bigge

| ] ity
s

e Refined Globetrotters i

e  Culture Seekers
Based on Passion / Interest:

e Sightseeing — Mountain Towns / Culture / Heritage, Historic
Downtown, the Canadian Rockies

e Winter Adventure — Alpine Ski, Cat ski, Snowmobile, Nordic,
Fat Biking, Snowshoeing

e Summer Adventure — Mountain Biking, Alpine Hiking,
Whitewater Rafting

J

Marketing = Creativity & Fun = The Team!
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2025 Marketing Activities Undertaken:
Seasonal Destination Campaign — Winter
Tactic 1 — Global TV

Two 15s video ads - one focusing on misc. winter activities and the other one ski-focused, running on linear TV in AB, SK, MB,
and BC - Vancouver and ON - Toronto for 4 weeks.

Occasions (Spots Aired): 179 | Impressions: 4,861,800

Tactic 2 — Streaming & Connected TV (US)
20s ski-focused video awareness campaign running on

miscellaneous streaming and connected TV channels in =
select metros in these US markets: Montana, ple)f SAMSUNG
Washington + Portland (OR). * |V s

Impressions: 247,617 | Video Ad Completion: 98.75%

Your program will resume after this ad

Tactic 3 — Meta & Google

Digital ad campaign on Meta & Google to key markets in Canada, US, AUS and in UK to inspire .\ 00 Metd
ski & stay visitation in the winter season. Google Ads

Impressions: 2,111,066 | Clicks: 32,780 | Cost per Click: $0.37

Instagnam ffrss Ferie BC X Instagnam, Eﬂp Fernie BC -

Ad

- tourismfernie s tourismfernie Sponsored
: ® From skiing and snowmaobiling to cozy d

cafés and snowy trails, Fernie BC

offers the perfect winter escape. _..58€ more

Learn more > Learn more >
L = .
tourismfernie.com
QY N BC Winter Adventure S QY N
tourismfemie “§* From skiing and snowmobiling to cozy Explore Fernie Charm tourismfemie # Desp powder, 145 runs and cozy
cafés and snowy trails, Fernie BC offers the per.. m mountain stays. Ski Fernie BC and experience ... mc Ski FEI’I’IIE BC NOW

40 Report for 12 month fiscal period of January - December, 2025



Tactic 4 — Destination Travel and Ski Publications

Full page print ad in the Forecast Ski magazine (CAN), Vie En Montagne (QC),
and full page and social media posts with Ski Club of Great Britain (UK).

Forecast Ski Circulation: 30,000

Ski Club GB Magazine: Print Circulation: 30,000 (Readership: 50,000) | Sponsored
Article Pageviews: 811 | Social Media Posts Impressions. 13,508

Vie En Montagne Circulation: 12,000 (Readership 90,000)
Article: Fernie, BC — The Ultimate Canadian Rockies

Ski Escape for Powder Lovers

As prepared for the Annual General Meeting March 31,

Book Your Fernie Ski Adventure

Fernie's s seasen

1 sady December 10 mc-Agwil january and February ane the peak manths for powder, whils March Erings
ddder days wanh bluetied shies

diays an

sse just anather ki desonation - its an wxperionoe. Vast powderfilled bowds, chanming Canadian haspiaity. and an suchents
ouNLakn L make i one GF (e MOSE rewarding wanter Lrign you can Lake, Now's the perfect G 1 plan your Canadian s hokday 1o

Feenie,

COAEME yerus 1668 10U Eparates br vl AEent L BOok yoxst vALMISN A 151 aes INTOAMMESA Wil Teusiem Ferrs

pRUES

. CANADA

2026

[ Sk Gl of Great Britain
§ ctobar 2075 . (b

n--m«.umuw-au oo 9 mater

E'\-‘ern ng & shopping in ihe charming Historic

re maw: nEgs: fringuri
Spansored post

Ski Club of Great Britain's post "\

THE

FERNIE FACTOR

Means Powder. A lot of Powder.

Experience the
Canadian Rockies,
- Fernie Style.

Over 9 m of Snow Annually | Vertical 1,082 m | Top Elevation 2,134 m
2,500 Acres of Lift Access Terrain | Five Alpine Bowls | 145 Named Runs

Découvrez les
Rocheuses canadiennes, '
a la maniére de Fernie

Plus de 9 m de neige par an | Dénivelé 1 082 m | Altitude max. 2134 m

2500 acres de terrain accessible par télésiége | Cing cuvettes alpines | 145 pistes de ski nommées
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Tactic 5 — Snowmobiling Focused Campaigns

Print Ad in the Saskatchewan Provincial Snowmobiling Map, with an add-on display banner on the sasksnow.com,
and a digital campaign on Google in AB, SK and MB to promote Fernie as an accessible world-class sledding destination.

Google Campaign Impressions: 49,5639 | Clicks: 6,907 | Cost per Click: $0.22

RS

BRITISH COLUMBIA

Sled Fernie, BC

Access a variety of riding areas

with groomed trails, warming
cabins, and mountain terrain

for all levels.

Guiding, clinics & events
and an easy drive from
Saskatchewan.

Ferniesnowmobiling.com

SN

Visit Fernie,
BC this Winter

Tourism Fernie

Snowmabile Fernie BC and Explore
Scenic Backcountry Adventures

Luoo'a!madpa|s
juoseag siy| sanja0y 2y ul pajg

Your BC Snowmobile Escape

“ Sncwrnodbile Farmnie BC and Explore
Spenic Backcauntry Adventures

sinH Suluuiep € % seary Suipiy g
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Seasonal Destination Campaign — Winter & Spring Skiing

Tactic 1 — Meta & Google e fome 0 T

Digital ad campaign on Meta & Google to key markets in Canada and \ A tra winter wondarland in the Rockies! From
US to generate leads from January until the end of the ski season. B 00 Metd pawder-iled slopes, cat skiing or

Google Ads Mordic skiing adventures to cozy see more
Impressions: 1,622,556 | Clicks: 41,867 | Cost per Click: $0.27

Google

The Perfect

EIKNI_I; Family

1ourismiernie.com

u+ Fernie BC 55 N
fre Ad e X e Tourism Fermie Getaway Winter adventures in the Learn more
www.tourismiernie.com/ Rockies!
A true winter wonderland in the Rockies! From . . R
powderfilled slopes, cat skiing or Spring Skiing and Aprés - .4 More skiing, more aprés, less spending.
Nordic skiing adventures to cozy ~ _..see more Ski, Sun and No Stress H I thanks to the exchange rate! Book your trip e tourismfernie
= e Tourist information center - 1.0 km -... today. Ad
.\ Open

Spring Skiing more for less! The US exchange rate
means bigger adventures in the Rockies. Skip the
crowds & enjoy prime spring skiing conditions in
Fernie’s stunning Rockies

. Cal @ Directions ® Website

Spring Turns and Aprés
Fun

Ski longer, soak in the sun & enjoy

i uncrowded slopes—spring skiing season
tourismfernie.com il h:e‘ d Learn More >
Winter adventures in the Learn more A
ies!
Rockies! Close
oQRvY H

oy Like [[J Comment £ Share tourismiarnie A true winter wonderland in the Rockies!
From powder-filled slopes, cat skiing or Nordic ...

Learn more >

Tactic 2 — Streaming & Connected TV (US)

30s video awareness campaign running on miscellaneous streaming and connected TV channels in select metros in these
US markets: Montana, Idaho, Washington + Portland (OR).

Impressions: 24,832 | Video Ad Completion: 97.26%

TV Plus
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nal Destination Campaign — Sprin ummer

Tactic 1 — Bell Media CTV

30s video ad running on linear TV on Bell Media’s CTV for 4
weeks in Alberta, Manitoba, Saskatchewan and BC - Vancouver,
with a 2 week extension for Calgary and Vancouver with 15s ads.

Impressions: 2,799,110 | Occasions (aired spots): 985

Tactic 2 — Radio

Two-week radio campaign on Calgary’s radio stations 101.5 TODAY RADIO
and Wild 95.3 on traditional radio broadcast as well as streaming.

Impressions: 395,694 | Website Traffic from Streaming: 1,830

Calgary’s Hit Country

TODAY
IOIQ§ RADIO

Tactic 3 — Meta & Google

Digital ad campaign on Meta & Google to key markets in Canada

and US to inspire overnight visitation during spring and early
summer season.

Impressions: 1,646,657 | Clicks: 35.961 | Cost per Click: $0.36

.\ O\ Meta

Google Ads

@ tourismfernie

The time for a Spring adventure is
now. Nature, culture, and end... more

Wild or relaxed, Fernie's full of trails,
tours, cafés & so much fun fun. Explore
Fernie your way this summer -~ @ §

~

& Learn more

<’ Learn more
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+ Fernie BC
fires Femie e X

Start your morning in the mountains, end iton a
patio. Fernie's that kind of place to do it all this
summer =

tourismfernie.com

i+ Fernie BC
e o e X
The time for a Spring adventure is now. Nature,
culture, and endless activities—all in one
unforgettable mountain town.

tourismfernie.com

Paddle, Pedal, Play in Learn more Relax & Recharge In Fernie | aarm more
Fernie b )
e tourismfernie
T oad
Learn more >
tourismfernie The time for 8 Spring adventurs is now.
Mature, culture, and endless activities—all in on... mor
*
L2 Enjoy summer in
£ Fernie
Fernie BC - Ad
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Tactic 4 — Streaming & Connected TV (US)

30s video awareness campaign running on miscellaneous streaming and connected TV channels in select metros in these
US markets: Montana, Idaho, Washington, Oregon and California.

Impressions: 78,996 | Video Ad Completion: 98.09%

Your program will resume after this ad )

¥ vibe|| s

TV Plus

....and 500+ more channels in inventory to choose from.

Tactic 5 — NorthWest Travel Magazine

Full page print ad in the NW Travel Magazine — a bi-monthly publication inspiring travel and covering destinations across Washington,
Oregon, Idaho, Montana, Alaska, British Columbia, and Wyoming; supported by digital display ads on the magazine’s website.

Print magazine circulation: >30,000 Display Ads Views: 36,000 | Hovers: 880 | 125 clicks

BRITISH COLUMBIA

All About Compmusity: Celebrating (e Spirit of Pike
Brewing Company 3t Copgeeruorks Dise
Company

Bucket list-war
Budget-friendly!

Al : Celeb Selt of Pike [ m——
tirewing Compuany 3t Copper works Utiling
wmpany

el

R

BRITISH COLUMBIA

5 s P

Bucket list-worthy. Find Adventure
Budget-FriendIy! in Canadian Rockies

Nestled in the Rocky Mountains of southeast British Columbia,
Fernie is where adventure meets a warm welcome.

Hike to breathtaking alpine views, ride epic mountain bike trails, or conquer whitewater rapids—
in a place that feels like home. Uncrowded, unpretentious, and undeniably fun, Fernie invites you to
explore, connect, and embrace the thrill of the outdoors.

Save at least 40%* on everything when you visit Fernie, British Columbia this season

thanks to the great USD/CAD exchange rate!

VisitFernieBC.com

Save at least 40%
on Everything!* Trip Now >>

Rotating gif banner
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Tactic 6 — Best Great Cycling Escapes

A double-page advertorial feature and a full-page back cover ad in a cycling-specific publication available for purchase across Canada
and US via Indigo stores and Barnes & Noble; and an online version of the feature on cyclinggreatescapes.com.

Print Circulation: 7,500

P

>
»
10P RU S
i G () li-i:)i

Nestled in the Rocky Mountains of southeast British Columbia,
Fernie is where adventure meets a warm welcome.

Hike to breathtaking alpine views, ride epic mountain bike trails, or conquer whitewater rapids—
in a place that feels like home. Uncrowded, unpretentious, and undeniably wild, Fernie invites

you to explore, connect, and embrace the thrill of the outdoors.

l

5

I s

5

” FernieBC.com | #ferniestoke

GREAL....

ESCAPES

Mo Mews  Destnatons  Fodlures MW PIOOUCTS  Oalary

|

Fernie, BC Features Amazing Mountain
Biking, Gravel Cycling, Bike-packing, & Fat
Biking in Winter
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NG GREAT ESCAPES 07%

30

FERNIE, BC: A CYCLING
GEM IN THE ROCKIES

Located in the heart of the Canadian Rockies, Fernie
is a world-class outdoor adventure destination all
year round. Known for its champagne powder as part
of the Powder Highway®, Fernie is also an established
cycling destination for all levels of riders, with an
ever-growing trail network thanks to its passionate
community.

g downhill via lift access, bike-packis

Fernie Alpine Resort’
from late June to early Sep
through Mr. Berms and mov

There are countless gra
in July, a weekend-long gr ing experience with some of the best grave
riding that Canada has to offer. The event is open to everyone and offers multiple
distances, race categories and live entertainment for all ages.

Fernie .u_&qa_ Gr

If bike-packing is your game, Fernie is located at one of
the stops on the Great Divide Mountain Bike Route that
spans 4.418km and the TransCanada T

, the WAM BAM Dirt Jump Jam, a
eep o Deep race in September and more. In
here are weekly adult, youth and kids bike races,

social rides, community races and mountain biking clinics.

Class 1 e-bikes are welcome on the trails in Fernie,
des n. Missing gear? No
quipment rentals and services are available at
n town and on the mountain.

s a diverse range of accommodations

on the mountain or in town, to chalets, tiny
etc. The Fernie RV Res
Mount Fernie Provincial Campground is open from June
he wﬂﬁ.::.:W f October. Coal Creek Campground and

r_..?.._r Eb_:m is offered in every corner of this mountain
town, Fernie’s passionate foodie vibe has influenced a

g locally made scene and inspired a variety of
Visitors can sip &
beverages inspired by Fernies landscape and
lifestyle, such as local craft brews, award-winning spirits and
1 coffee. Sample delicious bean-to-bar

kayaking and vx..___:m.
A mere 3-hour drive southwest from Calgary or a

relaxed atmuasphere, with locally brewed beverages to top
off your adventures.

REGION
BRITISH COLUMBILA,
CANADA

ACCOMMODATION

ADDITIONAL
ACTIVITIES

FERNIE VISITOR
INFORMATION
CENTRE

GREAT ESCAPES 205

3

47

Report for 12 month fiscal period of January - December, 2025



Tourism Fernie 2025 Annual Report

nal Destination Campaign — Fall

Tactic 1 — Global TV
15s video ad running on linear TV at Global TV for 4 weeks in Alberta

Impressions: 1,440,000 | Occasions (spots aired): 71 G Io ba I>

FallForFernie.com

BOOK NOW!

Tactic 2 — Radio

Tourism Fernie partnered with Calgary’s 101.5 TODAY RADIO for their Stay & Play promotion which
consisted of 2 parts. Part 1 was a 2-week campaign with the hosts promoting a Fernie Stay & Play
contest, where listeners could enter into a draw for a $200 credit from Tourism Fernie towards lodging
in Fernie. Part 2 was a 2-week Fernie destination messaging delivered via a 30s radio spot.

Impressions: 72,565 | Website Traffic from Streaming: 1,600

Destination Radio Script: Your Fall escape is in Fernie, BC! Just a 3-hour drive from Calgary, Fernie is like stepping into a national

park — minus the crowds. Explore over 400 kilometres of trails, hike and bike under golden larches, stroll historic downtown, all with 360
Rocky Mountain views! No need to break the bank either - Fernie offers big adventure for a smaller price tag, with fall lodging from
$169 a night, plus specials when you stay longer! Plan your perfect fall getaway at Fall for Fernie Dot Com!

Note: A winner was drawn on-air by the radio hosts and contacted by Tourism Fernie, unfortunately they were unable to
make the trip to Fernie due to personal circumstances.

Tactic 3 — Meta & Google

Digital ad campaign on Meta & Google to key markets in Canada and US to inspire overnight visitation \
in the fall season. @ 00 Metd

Google Ads
Impressions: 1,202,523 | Video Thru Plays: 190,055 | Clicks: 29,953 | Cost per Click: $0.78
kaiblue
Fernie BC. + Fernie BC ]
mr e s Ajm_e e X E@l_l: :jmie BC e X Posts
e tourismfernie
Your next Fall escape is in Fernie, BC with over Autumn in Fernie invites you to stay, play, and s
400kms of trails for hiking or biking and a explore to your heart's content. There's no better
charming historic downtown. Lodging from place than the heart of the Rockies.

$169/night*

Learn more >

Sl o~ . ; tourismfernie.com 4
tourismfernie.com Easy & Affordable Fall Learn more O O < ? m
Fall Adventures in Fernie Learn more Escapenl tourismfernie Fall for Fernie’s Racky Mountain scenery,

friendly vibe and outdoor adventures. No need ... more

[b Like [ Comment /> Share
o Ub Like (0 Comment £ Share

& Learn more
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Tactic 4 — Avenue Calgary Magazine

Digital campaign with the Avenue Calgary Magazine consisting of a sponsored online article, ROS digital display ads, and big box
display ads within their Weekender Newsletter, 2 organic social media posts and a sponsored social media ad.

Total Campaign Impressions: 294,559 | Online Article Reads: 3,824 | Total Campaign Clicks: 2,547

Article:

September 22, 2025: 5 Reasons to Choose
Fernie as Your Fall Getaway Destination

STAY FROM
$169 / NIGHT*

BOOK NOW!

Avenue Magazine — Calgary - Follow
1 October 2025 - @

Escape the crowds and experience the beautiful, scenic drive to the charming mountain town of
Fernie for all of its fun fall activities.... See more

5 Reasons to Choose
Fernie as Your Fall
Getaway Destination

AVENUECALGARY.COM
Escape the crowds and expenance 5 Reasons to Choose Fernie as Your Fall Getaway Destination - Avenue Calgary
the baautiful, scenic drive 1o the

charming mountain town of Farnie )
for all of its fun Tall activities. i s

0013 16 comments 18 shares
()} Comment £> Share
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Seasonal Destination Campaign — Fernie Fills My Cup

Fernie Fills My Cup is an annual special promotion to drive incremental stays (min 2-3 nights) during a quiet period of year.

Incentive: 2-night stays booked directly with any Tourism Fernie member accommodator could qualify for $75 in local gift cards for a
retail business, 3-night stays could qualify for a $125 local gift card. All qualifying stays would also receive a unique ‘Fernie Fills My
Cup’ branded tin mug. The promotion was valid for new individual leisure bookings for stays between October 13 — November 16, 2025.

Local accommodators were asked to help actively promote and have the promotion as a bookable ‘Fernie Fills My Cup’ package on
their websites and / or via social channels. The intention was for more easily trackable bookings and to reduce submissions from group
bookings (which weren’t permissible).

The offer was promoted via:

e Avenue Calgary designated newsletter (100% share of voice) and an Instagram post
e 10-day radio campaign on 101.5 TODAY Radio Calgary

e 5-week long advertising on Meta & Google

e Tourism Fernie’s own social media channels and consumer newsletter

Results: 62 qualified bookings with a total of 140 nights | Avg. length of stay 2.7

Tourism Fernie gave out gift cards for 36 local retail businesses in a total value of $4,800.

@)

avenuemagazine 19w

Swap the city for fresh mountain air and
fall adventures in Fernie, just a 3-hour
drive from Calgary! sHike or mountain
bike under golden larches, explore the
«charming historic downtown, and get up

[E]'@E.‘ ! i . | to $125 1o shop local when you book
L , \ % " your fall stay. s \Visit

4 FiLLs My o ! N ¥ At FernieFillsMyCup.com for all details or

NJ &k Y click the link in the bic,

@tourismfernie

#sponsored

gatewaysurgery 19w
A great place L J

1like Reply

View all 1 replies

PaQa v X

pRNIES

BRITISH COLUMBIA

e Add a comment (@)

e tourismfernie

3 3 Abl + Lose My Number

e hmkmg about a fall trip to Fernie? a We've got
a little somathing to help fill your cup!
Book a stay and receive up to $125 in local gift cards to shop
around town, Plus, take home your very own Fernie Fills My
Cup mug to make those fall mornings even cozier =.
Link in bio or head to our website for all the details,

Fill Your Cup in Fernie this Fall T . 3 @ ;n,;m,m,mmmmmmw_
Receive up to $125 to shap in Fernie when you stay two or more nights! 5
, I |
View insights Boost reel
loQ@w R

- mw Liked by snowvalleylodging and 116 others

October

50 Report for 12 month fiscal period of January - December, 2025



As prepared for the Annual General Meeting March 31, 2026

Year-round Destination Campaigns

Explore™ Magazine (CAN)

Tourism Fernie launched a year-round multichannel brand-awareness campaign with the Explore™ Magazine - an award-winning print
& online publication devoted to informative storytelling set in the Canadian outdoors. The magazine has a Canada-wide distribution with
key focus in ON, BC & AB.

The multi-channel campaign consisted of 4 seasonal full-page print ads, 2 online articles, 4 email display ads, 2 email shout-outs and 4
social media shout-outs.

Total Campaign Impressions: 882,529
Online Articles:

August 20, 2025:
Epic Autumn Adventures: 3 Ways to Fall in Love with Fernie, BC

explore
16 September at 15:12 - @

Every fall, the mountains around Fernie, BC shift from deep green to brilliant gold. Larch season
here is pure magic (and seriously photogenic), filling the valley with... See more

FALL F..R EPIC
ADV_ENT_U-RES >>"

v R the 'adian Rockies

00 K 24 comments 32 shares

o5 Like ()} Comment £ Share

- |an.‘l’b-|.|r Trlp an :-:-

Report for 12 month fiscal period of January - December, 2025 51



Tourism Fernie 2025 Annual Report

Tucked in the Rocky Mountains of southeast British Columbia, Fernie comes alive

in fall with blazing colours, crisp mountain air, and endless ways to explore.

From thrilling trail adventures to cozy downtown charm, this is the season to fall for.
Uncrowded, affordable, and closer than you think! Just a scenic 3-hour drive from Calgary, AB
or a short flight from Vancouver, BC.

ExperienceFernie.com | #ferniestoke | %

Nestled in the Rocky Mountains of southeast British Columbia,
Fernie is where adventure meets a warm welcome.

Hike to breathtaking alpine views, ride epic mountain bike trails, or conquer whitewater rapids—
in a place that feels like home. Uncrowded, unpretentious, and undeniably wild, Fernie invites
you to explore, connect, and embrace the thrill of the outdoors.

ExperienceFernie.com | #ferniestoke

Glacier Park International Airport - Kalispell (US)

Year-long contract for a display advertising campaign in the baggage claim area of Kalispell's international airport. 2025 turned out
to be record breaking year in terms of passengers travelling in and out of GPIA — expecting to exceed 1M of overall traffic.

The ad was a static digital ad rotating on all displays within the baggage area. Tourism Fernie seasonally updated the creative.

Contract is set to expire on Feb 28, 2026.

NIF* Big Adventure, Short Drive.

E wmmeoonn Save 35% on everything when visiting Canada!

In the Canadian Rockies, 2hrs from Kalispell: | FallForFernie.com
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Short Drive.

Save 35% on everything

when visiting Canada!
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Events Marketing Support

Tourism Fernie recognizes the vital role local events play in both the community life and visitor experiences. In 2025 we helped spread
the awareness of a variety of events by running targeted advertising campaigns to boost attendance. Through digital promotions, social
media outreach, consumer newsletters, print advertising and other efforts, we helped highlight Fernie’s vibrant scene, ensuring strong
local engagement while attracting visitors to enjoy and celebrate alongside our welcoming community.

Tactic 1 — Print Ads
Full page print ads in The Trench Magazine, distributed seasonally in 400+ high-traffic areas from Crowsnest to Creston to Golden.
Circulation & Readership: 75,000

7 May3 @ Feast For a Cause Fundraiser Dinner

May 10 0 Judgement Night VI Charity Boxing

Junets Q Summer Season opens st Island Lake Lodge
June 21 0 Summer Season opens at Fernie Alpine Resort

Al 0 (Enzzhohy vt December - February e S March 6 - 8

July 46 @ Fornie Gravel Grind (Calebrating Syearst) 1B Fernie Ghostriders i 49th Annual Griz
RS ] Hockey Activities at Fernie i Days Festival
Avg8-9 6 Wapiti Music Festival i Alpine Resort

Aug30 @ Tears & Gears Mountain Duathlon r ! NYE Fireworks at
d Fernie Alpine Resort

Aug31 'S FervieLons Demoliion Der
- 7 NYE Parties at various

Tactic 2 — Meta

Paid advertising on Meta platforms (Facebook, Instagram, Threads) throughout the year, targeting select markets in Canada and
US to drive attendance.

Total impressions: 1,206,302 | Clicks: 58,858 | Cost per Click: $0.13  OQ Meta

= . . Fernie BC and Fernie Mountain Anything Goes Event Series
+ Fernie BC s yUsnD
firs g e X fRY Eilm Festival e X and Fernie BC
Ad Ad
KA HD'E' on tight! Thel 2“5_1 A“"UBI_POMES & & 18th Annual Fernie Mountain Film Festival is Experience one of Canada's staple gravel events
Planks Skijoring Fundraiser is galloping back back - February 21-22 [l at the Fernie Gravel Grind this July 4-6 =

into Fernie! ...see more Get ready for 2 nights of inspiring movies that
celebrate mountain cultures and the fearless
filmmakers & explorers who dare to spark
awareness about fragile environments.

@ Grab your tickets online now!

tourismfernie.com
Register Now and Join Us Learn more
in Fernie, BC July 4-6,

tourismfernie.com
Join the wild ride! Learn more
® Tourism Fernie

E& Like [:] Comment d} Share

tourismfernie.com
Fernie Mountain Film Learn more
Festival
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i+ Fernie BC o = @
Eﬂ_ Ad - Mot connected 1o Kai Blue - X EK‘_'E zﬁmle BC er
+% Get ready to cheer loud as Fernie's best defy 24 The Steep n" Deep MTB race returns Sept
gravity at Wam Bam Dirt Jump Jam. Big tricks, 12-13 with 35 km of XC terrain, timed stages,
big air, and a blast of mountain town energy! and epic alpine scenery.

tourismfernie.com
Ride and Race Fernie Learn more
Sept 12-13 Race

tourismfernie_com
Wam Bam Dirt Jump Jam Learn more
Aug 30, 2025

Tactic 3 — Outdoor Banners

Tourism Fernie has been utilising the existing sign structure of the Fernie Visitor Information Centre to hang banners promoting
some of Fernie’s biggest events.

Visitor

Holiday Kickoff
This Weekend

Fireworks & M
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Iconic Fernie Mobile App

The Iconic Fernie mobile app was first launched in June 2022 as a free, interactive guide that helps visitors explore Fernie at their own
pace. If features self-guided tours highlighting the town’s history, culture, local businesses and natural landmarks. Users can collect
rewards points by visiting participating locations and redeem them for local prizes, making it a fun and engaging way to discover Fernie.

Total app downloads in 2025: 1,292 (Lifetime: 7,181) | Total App Launches in 2025: 5,053 (Lifetime 26,004)

The App was promoted in local print with a ¥2 page ad in the Claris Media Fernie Summer Guide 2025 and in the Fernie & Elk Valley
Cultural Guide.

Visit iconicfernie.com to learn more about the app and to download it.

Top 10 Most Viewed Locations:
Fernie Visitors Centre

Fairy Creek Falls

Fernie Distillers

Maiden Lake

James White Park

Historic Downtown Fernie
Annex Park & The Duck Pond
Fernie Museum

Montane Hut via Easy Beaver

0. The Arts Station & A Hardy
Town Sculputre

2 © © N o O &~ N o=

Explore'Fernie’s
4 )

‘f-guided tours with

Themes Include:

Taste of Fernie | Family Fun | Nature Walks
Heritage | Best Views | Art Walk

Choose to collect points to redeem
for local rewards,

E¥%E Scan the QR code . o
i or visit iconicfernie.com if:‘@ & App Store
o] e to download the free app. = m

Themes Include:

Taste of Fernie | Family Fun | Nature Walks ] Scan the QR code or visit ,:1
Heritage | Best Views | Art Walk | Heritage Pubs ESLUE & App Store
g 8 E[@'B .
P | o Pls

Choose to collect points to redeem for local rewards. to download the free app-
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Collaterals — Guides, Brochures, Maps & More

Paper promotional materials continue to be an important part of the marketing mix. Distribution can include direct mail-outs, stocking
local Visitor Centre, accommodators, resorts and coffee shops, working with a racking distributor across southern Alberta, shipping
to regional and key getaway Visitor Centres, consumer shows, media & travel trade initiatives, digital views anc more. Thousands are
printed annually to meet the needs of our visitors and connect with new markets.

OFFICIAL
VISITOR GUIDE

E'}IPCI’iC‘I‘ICI’_‘ anadian RQC

Self Guided Tour

I e @ Farie At Wal
3

|
o

TourismFernie.com | f#ferniestoke

Official Visitor Guide 2025

Eﬂi’i’ Hiking in Fernie i ) {0 Birding & Wildlife

e / . . . .
L /' Easy Hikes & Nature Walks / V|ew|ng (13} Fel’l'lle

Fly Fishing

In Fernie, BC

Misc. Activity Brochures
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N Weddings in
Cross Country ! Snowmobiling { L BC

Skiing in Fernie ;. in Fernie

Snowshoeing
in Fernie

Trails and Guided Tours

ToursmFernis.com .
ferniosnommobiling.com | Hforniestoke

Summer
Trail Map
3

2026 4.

Summer Trail Map 2025 Winter Trail Map 2025 / 2025
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r@ FERNIE TOWN MAP

b F@- anme WINTER TOWN MAP

GOCO0 000

I

NEW in 2025: Fernie Town Map Summer

NEW in 2025: Fernie Town Map Winter

to Do in Spring in May & June

Wist TourismFarnie.com for details Wist TourismFernie.com for details

K

{;ﬂaf: Top 20 Things ({N{m Top Things to Do Efﬂ‘"' Top 20 Things to
Do in Summer

Wist TourismFernie.com for details

Decem ber. continued

MNovember
2| Sidemalk Pharmaciss Hot Dog Eating Comtent | The Farmin Taphaunn 4] CPKC sl Hobdey T wah T Barunahed L | 5
78] FAST 58i Srap | Mas Turgh Com 18] Famie Cammunity Chair Cansert | iy Family Cu
7| Liwe Muic: Bon Caplan B Guses 10 D Might: Menstes Enengy SLiTour it et
8] Chvintomsn Cout Mk | Hios 20| Sawmabling Fin Grosen/Opsaing
& EVEAW, [k Villey Soem § Avalonche Warkshop | Toopn n ﬁmu‘smﬂmﬁ«ﬁ Fairy | B
8| Grand Ris-opaning Event 20| Cheintmas By Tha Bosk Habduy Parry
8 Arnusd Farnie Ski & Board Film Fan ~
B GRUMBO. A Burt S P R
e GM i 100 201 3 [ Fomly M Autitie - O et sheleges,

11| Ramambrance Duy Sarvica | Furra
12| Bosk Lawnch: Carisua Malten « Mwsoﬂp
13 Basked® Prevests: lons Withew | F
BB Al Sngle B Mingle |

BB Live Munic: u,.-.mu.,, Ko oe.
20| Gallery Opaming; From tha Seurce (Tont) | Fornis Moses
20, Garmes Might Pacl Party | Farsis Aqust .

22| Clinse: Marvin Mogha n--nn.l-s.,
22| Combory Christmas mith Mamphis Mafis
23| Liwvw Mustic: Tha Dty Ml with Chastity

B g o, i g o e iy s
2024 [ S B Py weth S
I [ NV Py Fam b Formnis § Gour Bae Posty

27 Bob Acnats Memanal F
7| D Night: SNCKS
28| Secwmabsle Trash Fit:
1| VS Mo Party
B NYE Partoas, | Vi Fo

Janu ary

T8-30 Hsbday Kick O - Firwwasks - Musi - sm
2930, Twdight & Haladay Craf Fainy 10| Fum Marrdars Soammatele Rade & BB
29| Artiaan Fair B Mug Mastarpiocs qslw- 5 15| Bubbla Masia Pect Party
Decemher WI: mﬂnﬂm(hﬂ-—mnmy\‘mn.’

1 Acslinchs Amarssers Ferrien

e e m 23 Lo Moty i o B
| T e T T 2325, 18th Areusl Rl Canadun Fim Fratesl | Vogue
28| Auswia Day Party with Chasles Barjarrin
31| Live Munic: Lout Discade & SHCKS | Kno

February

12| Banld Mot Fien Fastres! Wackd Tousr

| Ella's Naughty Bings | T
| OPENING DAY | &
| Global Fon B Day | Mo

| Cheaseman EBYF Fundramer | Cir S duriat Frosrid | Fosmis Al
1| 3 Anncal Ponies & Planks Skijoring | D

V415 | Family Dy Events B Vialeaking's Lunch
15 Saamprams Vintage Sormmobile Poker Ride |

2021 1k Aswsd Farnie Mousstain Fim Fastival | Knea oo I
1| DU Hight: SNCKS | Tha Briciheans

4
5
&
C
6| Pink Pomy Hou Chappel Rcun Thamed Drag Brunch | The
b
5|
8
7

| 23rd Anmusl Pancake Brashfait mith Sests
4] Live M Sheadman . Shred Kally B Boos Juice
12| Haludey Pool Party | Fumis Aquat Camire

13 Charlie Brown Chiistrs Mevie & Live Jais Cusrtat | £k Mo

Weekly/Regular Eﬂmt:

o

For details, visit:

fernieevents.com

20| 12th Aneveal Camervenity Fus Moidas Eveat | £ Valley Nosda Cir

Fernie Ghostriders

Seasonal Events Poster
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Top 20 Things
to Do in November

Wist TourismFarnie.com for details

&ﬂaf + Top 20 Things &'&-u
“~ toDoin Fall b

Wist TourismFarnie.com for details

Top 20 Things
to Do in Winter

Events in Fernie
JULY 18 - AUGUST 3, 2025

19-20 SAT-SUN  10AM - 30OPM  Timber Chair Open & Liva Music 51 Los: Boys Cafi 12- 3 P
15" Aria Rackiah » 20" Ably Toung

3 WED H30-9PM  Wodnsudsy Socisk Liva Menic from Kasley Jade & Tomise Maris Station Squers
Bveruge Gardber » Fod Trucka » Kids Crift Table
wich Kelly Sabarc

VR 00 P
104M - 330PM |.mb.rcm-cp...a|mn-\...;.n Loat Boya Cafi 12 - 3PM

ALLDAY Stag Lasp Rusning Hosdeill Husila 15k Runiing Roce [l

= Hal Borras

4 MAY B B CUIRFD) | PUBLEMED FRICWY, AMNE 1FTH | DFTALS A7 TOUSTMFTRRI CoM

Bi-weekly Events Poster




Consumer Email Newsletters

As prepared for the Annual General Meeting March 31, 2026

Tourism Fernie sent out 9 email newsletters in 2025 focusing on a variety of stories, promotions, things to do, event listings and more.

By December 2025 the subscriber database grew to almost 27,000 contacts (+5,370 YoY).

Avg Open Rate: 37.78% (3.2% above industry average)
Avg Click Rate: 1.57% (0.5% above industry average)

HFERNIESTOKE

HE HE

4

We have a few more weeks of epic spring skiing bedors the chairlifis. siop spinring for the

season hern in Fermie. And we sure don't plan on going out quietly. Wo will celebrais the bost

way wa krow how - with fun laps, good vibes and even belter gvents!

From crowd tavoriies sk Rotro Woekend, Femval and Slope Soaker 10 now swiprises on the

events calendar, You ase cordially invited to saak up (pun intended) the best of spring skilng
soasan in Formis,

Get up to $125 to Shop in Fernie!

October and November bring out the quieter side of Fernie, perfect for slowing
dawn, exploring at your own pace, and discovering all the little moments that
truly Fill Your Cup.

Receive a $78 gift card 1o shop in Fernie when you book a 2-night stay this fall,
or a §125 gift card If you stay three or more nights®.
{“Torms & Condions Appiy)

| Ses Promotion Details

Fall & Winter Cultural Guide 2526

Packed with gor5e0US images, events, alractans,
and features, this guide will draw you info the rich
ans, enteriainment, and hertage of ihe Elk Valey.

Special fealures in fhi issue inchade
» Taxdile artist Sam Sediowsky
Author Kelty Siskind
+ The History of the Ars Station bulkding,
celobrating 35 years as Fermse's cultural hub
+ Koolenay Gay History Project with historian
Kevin Allary

Spring Adventures Are Blooming

A3 the snow malts and fresh graen grass and wikifiowers stan 16 pop, Fermie comes

allve with tralts to sxpiore, rivers to paddis, and sunny patias 1o enjoy. With virtually

no crowds and a welcoming. relaxed vibe, now is the perfect time 10 visit, recharge,
and find yous kind of adventure.

Spring Savings on Lodging

Pianning a riands’ wookend or & tamily
B3CAPOT Formie’s ot you covivind with

cozy cabing, holols, and everything in

Between — plus soma great spring and
summer deals 10 sweeten (he acventure.

« Elk Valoy Métis Society

HFERNIESTOKE

WIN A SKI & STAY IN FERNIE!

-

Enter NOW!

HFERNIESTOKE

In THE HEART OF THE

CANADIAN

-~

Don’t Wait for Summer—Fernie’s Ready Now

The trails are mint, the greens are open. and the patias are buzzing.
From mountain biking, whitewater rafting and early-season hiking ta a round af golf or
& relaxing drink in the sun. Whether you're craving adventure or downtime, there's no.
noed 1o wait for the calendar to cateh up.

Fernie is already serving up all the best parts of summer— just a little sarly. o

Actlvities You Can Do In Fernle
Right NOW

Farnie is bursting with energy this May, and
you'l bo surprised by how much thero i to
onfoy this time of yoar. Road for yoursell —

HFERNIESTOKE

In The H

Ski Season is ON in 3...2...1

We've Boen counting down sings Apnl, and even whispering 10 our skis, "ot 190 long now,"
And the moment is finally here

Farnie Alpine Resort opens for winter this Saturday. December 6!

Timss 10 bring out the gear, reunite with your Crew, and taste those frst glorious furns we've al
boen daydreaming about. Let's ot this senson starld!

Single-Day Cat Skiing Adventures X .

X | fe s

Ca skiny) in Farria is the kind of exparience |

Eantse a1
09 e 10 UNGerStand how INGrodibio it -

really 5. Book a dary of unforgettable rurs on { §°%

untouched poader wih Fernie Wilderness & Ad

Yo scnyreargt it
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Co-op Marketing with Members & Partners

Tourism Fernie engages in a variety of collaborative marketing opportunities with members and travel trade partners.
Joint Marketing Winter Campaigns with Travel Trade & Fernie Alpine Resort:

UK, Australia, US & Eastern Canada were the key target markets with tour operator driven campaigns focused on client expos, digital

(social, display, e-newsletters, blog, etc.) and agent trainings (in-market and online).

Total impressions: 1,394,000+ | Link Clicks: 12,121+

Credit: Tourism Femnie

your favorite winter sweater?

you belong.
WELCOME TO FERMIE!
Celebrated for
BIG LINES.
EPIC SNOW.

5 INCREDIELE BOWLS.
AN AUTHENTIC SKI EXPERIENCE.

merittravel

SKI VACATIONS

Don't you just love those mountain towns that feel cozier than

Where the smiles are genuine, the snow is deep, and every moment feels fike

 Travel Bronds

ULTIMATE GOLF & SKI

Credit: Fernie Alpine Resort

Picture this: mountain towns that feel cozier than your favorite
winter sweater? Where the smiles are genuine, the snow is deep,
and every moment feels like you belong.

WELCOME TO FERNIE!
Celebrated for

BIG LINES.
EPIC SNOW.
5 INCREDIBLE BOWLS.
AN AUTHENTIC SKI EXPERIENCE.
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fé’ merittravel + Follow

g merittravel #{ FERNIE is legendary for a
reason!
Big lines. Epic snow. gj 5 incredible bowls and
an unrivalled authentic ski experience.

Choose Fernie and relive the powder days of
your youth.

Secure your legendary Fernie Ski Getaway
today with Merit Travel Ski Vacations!

Photo credit: Steve Reed

Qv W

7 likes
November 6, 2025

@ Add a comment...
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Speak to a Mountain Travel Expert

/A SKIE oJ 800.299.0656 | % agents@skicom

#hSKI - gt

“a? CALL AN EXPERT
T THE MOUNTRINS

I

@ srmrn Pmedme e e e OUR MOUNTAIN TRAVEL EXPERTS' DREAM DESTINATIONS

'WHERE OUR TEAM WOULD GO NEXT - AND WHY YOU SHOULD TOO

EXPERT PICKS

Our Mountain Travel Experts spend their days planning unforgettable
ski vacations - but where do they dream of going? These are the bucket
list destinations they're most excited to recommend this season.

START PLANNING

THE DESTINATIONS OUR EXPERTS CAN'T STOP DREAMING ABOUT

From Heli-Skiing in British Columbia to iconic peaks in the Alps:

POWDER HIGHWAY,
CANADA

"The Powder Highway through
interior British Columbia - with
stops like Revelstake, Big White,
and Fernie - delivers unreal snow,
welcoming locals, and incredible
value, all far from the hustle of the
big city. Plus, the US-to-Canada
exchange rate is a nice bonus!*

- Cory McAlpine

BRING ON CANADA

FIVE DAYS IN FERNIE: WHERE THE POWDER'S DEEP AND THE

CROWDS AREN'T
By Ski.com

@ skican_Itd - Follow 4

@ Ekican_ltd]*  Just launched! A brand new
Ski Escape is here: Fernie, BC - March 7-14,
2026.
Deep powder, epic terrain, and a true mountain
town vibe await.

< Book by August 31 for the best savings!

#Skican #5SkiEscapes #FernieBC #SkiCanada
26w

Qv

7 likes
August 22, 2025

(© Addacomment..

@ skican_Itd « Follow 4

@ Fernie's legendary powder is
calling!
Book your trip to Fernie Alpine Resort by
August 31st and lock in the best pricing and
availability. With endless terrain, deep snow,
and a true mountain town vibe, Fernie is where
adventure meets authenticity.

% secure your spot now — before the deals
melt away.
\. 1.888.475.4226 | 4 Link in bio

27w

@Y

7 likes
August 19, 2025

(©) Addacomment..
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| Canada Agent Famil 2026

Eam one of § spots on an amaz amil to Kimberley and Famie)
5 Agents | 2 5ki Destinations | 6 Nights

& ground transfars
Leamn how you can secure i today on the Canada Fam!

Learn Wore

Ipine Resort
T1m pi

LEARN MORE
6 NIGHTS | 5 AGENTS | 2 RESORTS

travelplanski

Up to 25% OFF lift passes
& 10% OFF accommodation”

travelplan

Family Fun in Fernie this Winter

The B025/24 zanzcn & thaping up jo be a big ane — now s pour chance
to smcure your Famie farmily ski fip ond sove up ke 107% on sioys with 7-
right pockages. and up ta 20 off i passes.

Enown for its friendly vibe and deep powdes, Famlu perfect for both
thrilkseakers and cruisy skisrs. With terain for ski-i i-zart

stays, and a charming alpine town, it's a w +urhnhdu-, ewerpone wil
remember.

Plon aheod, book sary. ond enjoy the b
snowe adventurel

kre on your Conadian

FERNIE'S EARLY BIRD DEALS

LIMITED TIME OFFERS

10% OFF
Fmie Sopeside Lodge e 114540

10% OFF

liacwed Cresek Lockge

O L 318

Stay 7 Pay 6
Tirmibesfire Lodge Spruce i3 13

LI

BOGK FERNIE 2028/28 SEASON NOW

WHY FERNIE?

Ferrie Alpine Resart ofiers legendary snowlal, up fo 11 mefres of sow

per seascen, sorme of the most relioble and deep powder in the
Canadian Rockies. The light and dry powder & deal for sking and rding.
The terrain is divided infe five massive bowls and ofiers everything fram
steep chutes ond bree runs fo wide-open groomer. oppeaing to all skl
levels.

The charming town of Ferrie & just 13 minute from the skiresced, and is a
real moundoin fown. Hstorc downbown Femie hos cofes, pubs andlocal
shops. Far more on and off snow activilies, visit wensw.bourismees

iz.com

gendronskKi

COLOMBIE-BRITANNIQUE

i

#  Alpine Resort

Ne manquez pas votre chance!
Profitez de cette promo exclusive jusqu’au 30 septembre seulement!

Nichée au cosur des Rocheuses canadiennes et bordée par la rivisre Elk, Fernie est reconnue pour
sa poudreuse légendaire avec plus de 8 m de neige par saison!

Découvrez une ambiance chaleureuse et décontractée, dans un décor d'ancienne ville miniére.
Avec plus de 3 550 pieds de dénivelé, 2 500 acres skiables, 10 remontées, 145 pistes et
5 magnifiques bowls, Fernie est un véritable paradis pour les amateurs de glisse.
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C O FERNIE Meta - October-December 2025

Description:

Sponsored Advertising across Facebook to the UK @ ol i - X

market. Retargeted TUI in-market audiences and o S A R S e

new, precise lookalike audiences to find, inspire the Canadian Rockies - fresh tracks in snow-

and convert ideal customers. Sl filed bowts anyone? Add in laic-back locals and
an authentic frontier town, and you've got skiing
done Femie style. Perfection @ %

Impression Target: 275,000 R

Delivered: 278,085 Ski the Rockies,

Fernie style

Reach: 101,097
Post Reactions: 20
Link Clicks: 3,332

CTR: 1.20%
20%
perforritance
COFERNIE Rich Media Display - October-December 2025
Description:

Rich Media Display formats targeted across the
web to TUI first party data. Featured on brand safe
premium sites.

Impression Target: 165,000
Delivered: 186,369

Clicks: 1,289

CTR: 0.69%

Ski the Rockies,
Fernie style

Sell Out LS
Your Events "7

59%
Out
performance

Report for 12 month fiscal period of January - December, 2025 63



Tourism Fernie 2025 Annual Report

Consumer Shows:

Tourism Fernie and partners represent the destination at regional, national and international consumer shows.

Overall Show attendance: 62,200

VA |\ ié auc@

L

Australia - Sydney Travelplan Client Expo

64  Report for 12 month fiscal period of January - December, 2025

snow 1114/ talks

Australia - Sydney Expo Presentation

Australia Expos - Canada Pavillion
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Experience the Canadion Rockies,
Feenie Style,

NIES

£ BRITgyy cOLUMEIA

Calgary Outdoor Adventure Show with Hike Fernie & Fernie Alpine Resort

Toronto Ski + Snowboard Show Vancouver Outdoor Adventure Show
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The Wedding Fair - Island Lake Lodge The Wedding Fair - Tourism Fernie
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Regional Co-op Programs

Destination BC, our provincial tourism marketing and destination development organization offers a co-op marketing program for
communities to partner and receive funding for campaigns via an application-based process. Tourism Fernie engages in these
regional marketing co-ops, both as a direct lead and a partner, which benefits our destination and leverage our marketing dollars.

Fernie & Elk Valley Culture (Tourism Fernie led Co-op)

Elk Valley Culture is a partnership between Fernie, Sparwood and Elkford, to promote the art, culture, heritage experiences, and
stories of the valley. The Fernie & Elk Valley Culture Guide is published seasonally and distributed regionally. The goal is to create
awareness of our area’s amazing cultural opportunities, attractions, and events, particularly in the quieter months. 2025 marks the
9th year of this program.

Partners include Fernie Museum, The Arts Station, Fernie Chamber of Commerce, Sparwood Chamber of Commerce, Sparwood
Museum, Elkford Arts Council and the Ktunaxa Nation. 6,000 print copies of the Fernie & Elk Valley Cultural Guide are distributed
regionally, along with digital campaigns and a dedicated website to enhance exposure.

ElkValleyCulture.com

THE COMMUNITIES
OF THE ELK VALLEY

(RIES EjfnleBc e X

4 GAADE 1O ANT CULTURE ARD MERTAGE
PR b THE R VALLEY

FERNIE &
ELK VALLEY

CULTURAL GUIDE

The Fall Fernie & Elk Valley Cultural Guide is

EOZ NAMMNE/DNINGS

here! 3¢ srazna/munnes 2028
Inside you'll find feature stories  ...see more - :

8zfl anssz

forsmare. s epgaming = Forme sod bl i,

THE COMMUNITIES
F

FERNIE « [ sz,
ELK VALLEY [T S

CULTURAL GUIDE

FALL = MINTER 2026/2028

Vg
s ™ =0
tourismfernie.com
Fernie & Elk Valley Learn more
Cultural Guide | Touris...

F,{n.- Farmie BC e X ]‘l‘,;n.- Femle BC e 3 flk".’ Femnie BC e %
Interested In pallerles, events of the stories Interested In galleries, events or the stories Interested in galleries, events of the storles
Behind Femies landmarks? Read Behind Femie's landmarks? Read behind Fernie's landmarks? Read

the latest issue of the Cultural . S8e more the latest issue of the Cultural .See more the latest issue of the Cultural SEE o

“DOWNLORDITHE
COTURGE BUlD

J LBPRT

Downlead »
tourizmiernie.com tourizmfernie com tourismfenmie.com
Cultural Guide - Download Cultural Guide - Download Cultural Guide - Download O O ? N
Spring/Summer 2025 Spring/Summer 2025 Spring/Summar 2025
oy Le () Comment (2 Share o Lk () commant (s Share o Like [ Commant 2 Shane
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My Kootenays Road Trips (Tourism Fernie led Co-op)

Highlighting unique Kootenay Rocky Mountain road trips to explore the south-east corner of British Columbia. Within 250km,
experience small mountain towns, beautiful landscapes, hot springs, festival, heritage attractions, local artisans, unique shops
and cafés, and gentle outdoor activities.

Partnering communities include Cranbrook, St Eugene Resort, Kimberley, Fairmont, Invermere and Radium. Campaign initiatives
were implemented with a focus on drive markets in AB, BC, SASK and US (Pacific NW) promoting spring and fall visitation. Digital
campaigns resulted in 2.47M impressions, 41K video views and 62K campaign clicks and a social influencer campaign
(@traveltalesoflife) resulted in 58K impressions and 2,840 engagements.

MyKootenays.com

MT K ODT ENFIYS Ktunaxa Communities ~  Plan Your Road Trip -

" S

9 FERNIE. ;

BE AUTHENTIC KOOTENAY ROCKY MOUNTAIN TOWNS IN BC,
CULTURE ABOUNDING. NATURE AT ITS FINEST.

10:31 PM ;
4. My Kootenays 21w

Travel Tales of Life L 4 1lr Lesim, Olexy - Lovely nature
23h - @ ! :

<{ traveltalesoflife

Fernie you are beautiful in

Qur 8-day Kootenays road trip itinerary is up!
any weather.

? Discover the route, our favourite st... See more

1
o Y Was u?'b be;in our road trip

" Kootenays of British COJHM
&y honour theKtunaxa peoplewho flave

' been present on these lands,
ek 10,000 years.
¥,

ie
d 9 others

Email

O Best time for Kootenays road trip?

00z 9 comments 4 shares

Eb Like O Comment ﬁD Share
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Kootenay Dirt — Mountain Biking the Kootenay Region

Experience Kootenay Dirt. Built by the hands of local riders. Weaving through epic mountain and valley landscapes. Explore the
mountain bike trails in the Kootenay Rockies of British Columbia in one grand adventure or at your own pace. Partnering communities
include Cranbrook, Kimberley, Invermere, Golden, Revelstoke, Nelson, Kaslo, Rossland and Arrow Slocan.

In 2025, initiatives included regional influencer & media visits, new article content and a digital campaign resulting in 1.4M
impressions and 19K clicks.

KootenayDirt.com

KOOTENAY DIRT Events  Plan Your Road Trip ~

9 FERNIE BC

ENDLESS SINGLETRACK

/A Mountain Biking BC S

Ad

&% Ready for MTB trails across the border?
Discover the East Kootenays in Canada! {4
#MountainBikingBC #KootenayDirt ..See m)

Kootenay Dirt Is
Waiting

Find your next bike
4 adventure in Kootenay's
stunning riding spots.

350+ trails Memorable trails await!
from town Learn more

i arne o 3.8 paaraneed ht aber 4l Ay ol g,

Learn more
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Hwy 3 Tourism Alliance

From Hope to Elkford, Hwy 3 BC encompasses the whole of the Crowsnest corridor in British Columbia, spanning over 840 km. Building
awareness and sharing road-trip itineraries, stories and experiences for visitors to explore within these wide range of communities and
geographic landscapes. Initiatives included digital campaigns focused on spring & fall, e-newsletters and blog/ itinerary creation. While
co-op funding for this program ended in 2025, the Regional DMQO’s along this corridor have committed to maintaining the website as

aresource.

Hwy3bc.ca

Communities  Road Trips +~  Stories HWY 3 0O 0 8 <

STOP'IN AT =
=

=

Ktunaxa Homelands

The Ktunaxa Homelands project is a collaboration of the Ktunaxa Nation, Cranbrook Tourism, Tourism Fernie, Tourism Kimberley,
Travel Columbia Valley, Destination British Columbia, St Eugene Resort and The City of Cranbrook.

Ktunaxahomelands.com

onounce = =

Fernie
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Sector Co-op Marketing Programs

The Destination BC Co-operative Marketing Partnership Program enables and encourages partnerships between experience-specific
sector organizations, community consortiums and businesses, to create large scale provincial marketing campaigns that target AB,
BC and select US markets. Tourism Fernie participates in those that align with the experiences offered locally for the traveller, allowing
Fernie to be included in broader based initiatives that are hard for a small community to do on its own.

The BC Ale Trail

The BC Ale Trail is the ultimate guide to BC's craft beer communities, featuring a series of self-guided itineraries that showcase craft
breweries, restaurants, activities, accommodations and more. Tourism Fernie worked directly with BC Ale Trail on a social media
campaign, a content creator initiative (@tyler_mascsemniuk), along with refreshed video content for the Kootenay Rockies East

Ale Trail. Direct campaign initiatives resulted in 319K impressions and 5.5K engagements.

Bcaletrail.ca

SPEND A S—— _ . pato
GUYS' i &= || Combined Campaign

WEEKEND 2 & Overview.
|N FERN'E - September 1- 30 2025

WITH ] e .

@IYLER_MACSEMNIUK

°- -

sy G Ak Trall A =

s ﬁs}io/

Fotve mappec il i P et e, = By

80 58 with 80l This read g defivers A
sveeture and morel o Impressions

If you're looking for your next guys' trip idea, Farnie is the place! $ 0.] 9 e -
Cost Per Click (Meta)

Tyler Macsemniuk and his brother just spent the weekend in Fernie, and it

checked all the boxes. This friendly mountain town has everything you need, $L42

from a stellar brewery at Fernie Brewing Co, to fun outdoor activities like Cost Pet Chick (SEM)

mountain biking, alpine hiking, and a golf course surrounded by the Rockies.

Fermnie delivered big. Check out their full weekend itinerary: 3,23 3
Ad Engogements

% A stay at the Red Tree Lodge

1 Visit Fernie Brewing Co and try their award-winning beers 79]

I Play a round at Fernie Golf Club

&% Rent bikes from Straight Line Bicycles and hit the tralls at Mount Femie
Provincial Park

4 Go hiking above Island Lake Lodge for epic views

Conversions (Meta)

=  Youlube Search

Posted Content: Reels

The BC Ale Trail

Kootenay Rockies East Ale Trail ' Winter wonderland and warm craft

beer communities
@ dh3 G A>shee 4 Ask

o\ BCAle

The BC Ale Trail

=]

Kootenay Rockies East Ale
Trail

Spectacular parks, hot springs and hiking trails, as

well as several alpine resorts make the towns of

Creston, Fernie, Cranbrook, Invermere, Kimberley,
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Fishing BC
Fishing BC brings together fishing sector tourism-related stakeholders in one collaborative effort to market BC as a world-class fishing

destination. Initiatives included a print ad in Fly Fusion Magazine (Spring), support towards the Denver Fly Fishing Consumer show, and
a digital campaign ran in Washington, Oregon & Colorado markets resulting in 283K impressions and 10K interactions.

Fishingbc.com

Trout Town

DRY FLYFISHING ON FREESTONE RIVERS IN THE HEART OF THE
CANADIAN ROCKY MOUNTAINS. THERE'S A REASON THEY CALL IT
“TROUT TOWN"

g Fradung BC - 5 g“—" s W
Pt o
Fintersg BC i A Ey Fniharag i1 the C-anudian Anches. ested ige i B, etk i, "
L @ e - - X -
Py Fosiung aradian i
o L i::_ — iy Frabing 9 e Carsatiars schied, Guid Fiy Fiabire 2 e Canitart Rt Cusnbon Py Fiabang o Ve Caitacbar Richors Gusled
Vg i it BPRGED ClohaPilad Wipd i Faived BN Cidutilig

Vs A PP, BADAR, Cokimis

¥

LOCAL FISHING STORIES

TRIP IDEAS NEAR FERNIE

|

The Bull Rivee
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LetsRideBC

LetsRideBC is the tourism program of the BC Snowmobile Federation (BCSF), a registered nonprofit society, with a mission to ‘connect
riders with incredible snowmobile destinations and authentic local experiences’.

Letsridebc.com

FERNIE

MINUTES FROM TOWN,
MILES FROM ANYONE

Fernie's legendary Griz delivers a staggering 29
feet of powder each winter, with the unigue Fernie
Factor guaranteeing some of the deepest days on *"‘M
record. This histeric mining town transforms into a i . A
sledder's haven with over 250 km of groomed trails

spanning five riding zones—Coal Creek, Morrissey,
Corbin, Ram, and Hartley—where even on the
busiest days you'll feel like you have the place
to yourself.

FERNIE

The Fernie Snowmobile Association, celebrating its
25th anniversary and fresh off the honour of being
named BC's 2025 Snowmobile Club of the Year,
keeps the good times rolling with a packed events
calendar. From the abways-popular Vintage Poker
Ride to family-friendly club rides and the cne-of-a
kind Avalanche & Snowmohbile Deme Days, there's
always something happening on the snow.

Whether you're riding an impeccably groomed
trail straight to a mountain peak, weaving tight
treelines, boondocking ralling meadows, or
uncovering hidden powder stashes, it's all waiting
just minutes from Fernie's vibrant downtown,

- lataridebe and 3 others
Femie, British Cobmba

| letsridebe Most riders never make it 10 the end of the
road. That's why Corbin still foels lke a secrat

At the far odge of the Efk Valley, an cid mine road leads.
straight into some of Fernie's most legendary terrain.
The @ferniesnowmabileaszaciation's groomed access
9#15 you intD Zone — bowds framed by ancient imestone
headwalls that hold storms ciose, snow stacking deep in
the meadows, glades opening in a natural rhythm, and a
peace that feeis eamed by time.

Corbin rides Hke a place with history.
Because it is.one.

Read the Ride Guide 81 letsridebe comffermie or link in
today’s bio

oaQv 2

Setsridebe and towrismiernie
Faerie, Beiah Columbla

Betsridee This Fernie trail is & must-ride!

The 12km Motch Peals Trail is ane of the highest
precened snowmabiy trads in BC, and thanks to
he hard wark of

o o, it grosmed
wirikly 15 kit @ secasiible for & visiaty of
ridars 1o arjoy via the Morrisury irad netwerk,

Haven't sxperienced this trad yar? Make
2025 the year you ride it] Explors it on the BC.
Snowmssde Trail Mag: leLSnoebe comimie

Tag us in your Notch Peak photos—we'd love 1o
feature them!

letsridebe and 3 athers
Fermie, British Colombia
e letsridebe Aoling Stone Megazine cabed

Fernie, BC the coolest Town in Horth America,

but we think it deserves another title—one of

BE's 1o Snowmstding dw

With o n's T
program ing 220

right-. ng n
e of trail, inehading BC's highest groomed
sngwresstida irad (1hay ctually Groom b twn.
rcaariain peaka), (78 place it buif for epic
wedding

= Roling sub-alpine meadaws & technical
trealine stashes chalienge ever the most
advance riders.

# A famity-friendly trall network and day use
shalters makes i perfect for s siill levels.

Qv W

ol Uked by tourismearnio and 415 athers

KOOTENAY ROCKTIES
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Mountain Biking BC

Mountain Biking BC is a stakeholder-led initiative to develop a robust brand and marketing platform that accurately reflects BC'’s
mountain biking communities, culture, and its diverse experiences while advocating for sustainable trail stewardship and respecting

First Nations rights and title.

Mountainbikingbc.ca

V E‘Igll:lHGTé(':N FIND YOUR RIDE EXPLORE BC EVENTS & BLOG SUPPORT THE TRAILS

KOOTENAY ROCKIES

FERNIE

Fernie Nordic Co-op — CWSAA

Individual community co-op opportunities in partnership with Canada West Ski Areas Association (CWSAA) were available based on
funding applications. Tourism Fernie engaged in a digital campaign (META & Connected TV) in AB, BC & WA resulting in 459K

impressions and 9K clicks

fies tourismfernie

ft'm- fjr.nie BC e X

42+km of groomed XC trails for all levels in 4
unigue areas. Ski through breathtaking
mountain landscapes in Fernie!

Learn more >

Qe Y W

tourismfernie 42+km of groomed XC trails for all levels
in 4 unigue areas. Ski through breathtaking mo... mo

r+ Fernie BC o
ﬁﬂ Ad X
Cross-country skiing amongst the Rockies
should be on your bucket list. Groomed trails,
scenic views—your XC adventure awaits!

tourismfernie.com
The Perfect Ski Learn more
Retreat in the...

tourismfernie.com
The Perfect Ski Retreat in Leamn more
the Rockies!
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Paddle BC

Paddle BC highlights the regions, communities, events and businesses that make British Columbia the best place to paddle in the world,
with a focus on safety and advocacy.

Paddlebc.ca

SUPsquatch Paddleboard the Elk River — Fernie, BC

= tourismfernie and 2 others
Summar Kennedy + The Good Lile

<y tourtemdemle Whitewater rafting is basically 10% paddiing
and 80 scream-laughing your way down the Ellc River, Are.
you in? = Sformiesicks

inginfernie #fernicbe #thingstodainfernie Biootrocks
#paddiebe #whitewaterrafting

sbtereations2020 | have done this teice, when we have
vieited from England, was just amazing.

atw Vlike Reply

paark S-star ing ard Flaat tripe

This reel has 2 comments from Facebook.

oQv

d 1 athecs

kootrocks and 2 others.

paciie_be « Pl
2 3 « Rrepact [wih Orchastral

= pacdie_be Padding sewson i kicking off in Farmbs, BC
e

@ ootrocks /. Jokn us in celebrating National Accessabllity The Bk River Mowa theough the heart of this bemuil city
Wewic!

8% B fosk of tha Hocky Mowitaing and thars are muBipl

" afting to
sarnrar naddisboarding, wed you'ee abwis surmcunded by
beaathtaking scecary.

Lowking = for & gentle and refaxing rafting adveriure that's
perfect for the whole tamily? Look no further than the meliow
<2 EIk River trip, which offers o leisurely 35-45 minute float
with Tunnel 49, You can simply enjoy the beautifil scenery as
yom Mot down this picluresgue o

Check st the “region ik in pur b for mans info about
packdling aiisd Farsie, Echiding oxtiates. ind datats of
the super-fun But Siver foo.

. Video Chips by Cheis Whaalar

# Tunnel 49 Advertuens in Fernis, BC
Hferriestoke Whootracks Bexpiorebe

#naddiete fuadsira

oav J

¥ Liked By fourismdernie and 19 athers.

Wellness Travel BC

Wellness Travel BC focuses on furthering the growth and awareness of wellness travel experiences throughout the province.
Wellnesstravelbc.com

et R Wellness
Tourism Fernie Travel BC

Courtesy Island Lake Lodge

Looking to slow down and reconnect? Tourism Fernie can guide you to the
perfect setting to unwind, surrounded by the breathtaking beauty of the Rocky
Mountains. Whether you're here for a weekend or longer, wellness experiences
are woven into the rhythm of this friendly mountain town. And wellness options
are as grounded and authentic as the community itself; no pressure, just space
to breathe, move, and feel good.

Learn More
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Destination Weddings Campaign

As a sought-after boutique wedding destination, Fernie offers a unique and versatile setting for year-round celebrations. With a
diverse range of local businesses and venues, the town seamlessly caters to every detail of a couple’s special day. In addition to
weddings, Fernie is an ideal choice for mini-moons, stags, and stagettes, offering a memorable experience at a more affordable
price point. The primary market focus remains on Calgary and southern Alberta, where couples continue to seek distinctive

and picturesque destinations to say "l do."

WeddingsinFernie.com

pRUES

BRITISH COULIMELA

Weddings

Bl Vs L.-r

Arrival Date

EXPLORE

03/05/2025

T TERE——
-

Departure Date 03/08/2025

INSPIRE ME PLAN ENGAGE TRAVEL DEALS

[’E'_er-f Fernie BC e X

~ Ad

. Tie the knot in the most spectacular
setting of the Rocky Mountains! Say 'l Do" in
Fernie, BC - a stunning 4-season ...5ee more

tourismfernie.com

Ewr Fernie BC
= Ad

Say "I De” in the heart of the Recky Mountains
in Fernie, BC. Whether it's a spring bloom, a
summer glow, an autumn tapestry, ..seemore

tourismfernie.com
Boutique Weddings
f Fernie, B.C.

X

Learn more

Posts
« tourismferni -4
fie A<;ur|sm ernie T [Emﬂl

Learn more

Qe v

tourismfernie & Tie the knot in the most spectacular
setting of the Rocky Mountains! Say "I Do® in F... mc

Fernie BC

Sponsored

Wedding Campaign on Meta

Meta campaign: Impressions: 359,189 | Clicks: 18,774 | Cost per Click: $0.08
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NIE*

BRITISH COLUMBIA

A Boutique
Wedding
Destination in

the Rockies

Located in the spectacular
Canadian Rockies and just a

3-hour drive from Calgary,

Fernie is an authentic boutique-

style wedding destination.

Plan your memorable day at one
of Fernie’s scenic locations, with
the convenience and expertise of

local wedding professionals.

WeddingsinFernie.com

Full page print ad in the Rocky Mountain Bride Magazine Canada
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Video Series: This is Fernie! with Sadie

This is Fernie! with Sadie is Tourism Fernie’s video series that originally launched in 2022 and has produced 14 episodes by the

end of 2025. The goal of the project is to bring Fernie’s unique character to life through engaging storytelling. The episodes are 5-8
min long and they celebrate Fernie’s vibrant community, showcase a range of experiences, and offer an entertaining and light-hearted
look at people and places that make Fernie special. With host Sadie Rosgen leading the way, the series has become a fun and
authentic way to connect with audiences and inspire future visitors.

In 2024 the series caught the eye of the Rogers TV Cranbrook produces and most of the episodes have been airing on their
broadcast channels in the East and West Kootenays into Pentincton.

Our team was able to produce only one full episode in 2025 due to other major projects taking up staff capacity. Episode #14 is
dedicated to the iconic Wapiti Music Festival, videography was done by Charles David Rondeau, production by Tourism Fernie staff.
Total Youtube Views: 299,205 | The most watched episode: Ep.13 — Cooking Up Magic featuring Fernie’s talented chefs.

Watch all episodes at ThisisFernie.com

e
ij EXPLORE  INSPIREME ' PLAN ~ ENGAGE  TRAVELDEALS

BRI COUpMELY

This iS Fernie! video Series Home - Galleries & Webcams . Video Gallery . This Is Fernie! Video Series

Welcome to This is Fernie!

In this new travel video series, local host Sadie Rosgen shares local highlights. special stories, great people and places, all through her passion for Femnie, British
Colurnbia. All in & fun, interesting and inspiring way!

NEW Episode Out Now - Ep 14 - Wapiti Music Festival

-Wapiti Mugic Festival

@ rhwprnl ERfEode 13 Cgoking UplMasic,

@ ol his is Ferniel Episode 17 - Trail RUR mng ommunliu.'
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Photography & Video Projects

Recognizing the power of high-quality content to inspire visitation and showcase Fernie’s incredible experiences and landscapes,
capturing fresh images and video footage remains essential every year. Ongoing visual asset development continued to be
supported through Tourism Fernie’s image subscription program with local photographers Nick Nault and Matt Kuhn, dedicated
project photo shoots with Vince Mo, video shoots with Charles Rondeau, and collaborations with local content creator Kayla Malone
and several visiting content creators.

In April 2025 we said farewell to Lizzy Reimer in the position of Social Media & Content Coordinator and in late summer welcomed
to the team Kate Weinburg, an experienced and enthusiastic content creator and social media expert.

Below is a selection of some of the projects from 2025 — huge thanks to the businesses, models, photographers, videographers and
content creators who helped Fernie’s beauty shine through stunning assets.

Photo: Danielle Pittman Photo: Kate Wienburg
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Social Media Channels

Facebook Fans — 53,377 (+2,877 YoY)
Instagram Followers — 31,103 (+3,303 YoY)
Youtube Subscribers — 3,315 (+150 YoY)
TikTok Followers — 2,220

Tourism Fernie’s social media channels keep our fans and audiences
continually aware of Fernie’s scenic beauty, upcoming events,

things to do, latest snow dumps or the beauty of changing seasons,
community stores, and more.

Our main channels (Facebook & Instagram) saw a rise in content
interactions, as well as steady growth in organic follower and fan
numbers. This reflects not only an increase in audience size, but
stronger engagement with the stories, experiences, and partners we
highlight throughout the year.

Social media continues to evolve at a rapid pace, with changing
algorithms, emerging content formats, and shifting audience
expectations. The digital landscape demands flexibility, creativity, and a
willingness to adapt. The staff at Tourism Fernie remain

committed to staying ahead of these changes - monitoring trends,
exploring new tools, and refining best practices to ensure our

content remains relevant and impactful.

Here are a few examples of how Tourism Fernie has showcased
member businesses in our social media posts:

10 cozy thingsito do in'
Fernie when'it rains

. e @ tourismfernie
@ tourismfernie -
J1 Layup - Good Things Happen — . e
From the Source is a brand new group exhibition ..

Don't let a little rain stapyour Fernie fun & ..

139K - View insights ~" Boost reel & 19.7K - View insights »A Boost reel
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pov: you find the conest
spot for cocktails after a ski day

rismfernie and ferniedistillers

" Fernie Distillers is the perfect spot to grab a
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Top 10 Performing Posts on Facebook

@ Views . Likes ,Shares

. : _ Fernie BC . . Fernie BC
Fernie BC is with Barenaked Ladies and @ Reels - Loading... - @ f Published by Kate Wienburg @
CPKC in Fernie, BC. December 4, 2025 - @

Published by Instagram @ -

December 15, 2025 - &

The Barenaked Ladies rolled into town last night on the
CP holiday train!! 4 < &

fiees

Holiday magic incoming! The Holiday Train only swings
through Fernie every other year, which... See more

We ... See more

The most Fernie moving company

ever = Our beloved local bookstore

has outgrown its space, and the... »
g0 al audio Fermnie BC - Orig 178

P 0:03/0:28
@ 415,743 @ 242,037 o 209,626
¥ 6,200 @ 4,242 ¥ 794
A 687 ~ 178 7~ 86
fee: Fernie BC . fiess Fernie BC is with Kootenay Rockies - fress Fernie BC is with The Brick House Bar N
Published by Kate Wienburg @ - Tourism and Super, Natural British and Grill and 6 others in Fernie, BC.
December 16, 2025 - & Columbia in Fernie, BC. Published by Instagram @ - July 11, 2025 - @
Still smili fter Sund ight. The CPKC Published by Inst, -
ill smiling after Sunday night. ¢ & @ The ublishedity Instogrem @ Mountain views, heritage charm and serious summer

Holiday Train only rolls through town every t... See September 27, 2025 - & : : : :
vibes. That's Historic Downtown Fernie . = ... See

more Such a gorgeous time to explore Fernie 20 @... See more
more

et sieey butele i
EERTIE ™)

@ 104,210
¥ 758
A 47

7~ 94
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e Fernie BC is with Kootenay Rockies 3
~ Tourism in Fernie, BC
Published by Instagram @ - July 4, 2025 - @

Just out here collecting epic views e+
#ferniestoke... See more

Wondering if the view from that
mountainis any good

® 67,942
¥ 3836
A 41

Fernie BC is with Super, Natural British
Columbia and Kootenay Rockies-BC's
Mountain Playground.

Published by Brona Kekenakova @ -

May 17, 2025 - &

foe:

May is Mining Month in BC » Explore a piece of this
area's past with a short adventure to t... See more

@ 63,930
¥ 241
~ 19

Fernie BC »
Published by Brona Kekenakova @ -

April 1, 2025 - &
Yesterday, 2nd Ave was the place to be for the first-
ever (and totally unsanctioned) Fernie Downtown Dirt!
Jump Invitational! 73, - Riders were sending it off
freshly built jumps, turning the historic heart of town
into a full-on bike park.

Missed it? Bummer. ;4 No word yet on whether it'll
happen again next year (probably not... but who
knows? Q).

#AprilFools #CreatedwithAl

Thanks for the fun idea, Elk Valley Dolphins Swim
Club

@ 56,233
¢ 348
A 6
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Fernie Alpine Resort.

Published by Instagram @
December 27, 2025 - Fernie, BC -

1 Love Me Again - John Newman - @&

@ Fernie BC is with Fernie Alpine Resort at

Acm in 24 hours! Thank you Griz @ ... See more




Top 10 Performing Posts on Instagram

@ Views ' Likes 'Shares
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@  tourismfernie
Fernie BC

@ 45,037
¥ 2,400
A 670

@  tourismfernie
Fernla .'\lFl’T{‘ Resort

If youjre wondering w
me for Christmas

a size 'S-day ski trip to POV - it snows 23cm
overnight on March 5th!

@ 42,274
& 1,600
A 584

@ tourismfernie
Fernie Alpine Resort

e

N

4

«» 40,500
¥ 1,400

A 533

tourismfernie
Fernie Alpine Resort

@ 30,711
¥ 1017
A 164

@  tourismfernie
Fernie Alpine Resort

@ tourismfernie
Fernie, British Columbia

@ 22,285
@ 1523

~ 214
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@ tourismfernie
Fernie Alpine Resort
~

@ 21,638
¥ 609
~ 23

@

tourismfernie
Fernie, British Columbia

o 20,050
¥ 936

A 254

@  tourismfernie
Fernie, British Columbia

WhatifallliniFerniejlocks
likelrightinow,
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In September 2025, a social media reel filmed and shared by Tourism Fernie captured widespread attention after it showcased a
heartwarming human chain formed to help move books into Polar Peek Bookstore’s new location in downtown Fernie. The short,
uplifting video highlighted dozens of community members passing books hand-to-hand along the sidewalk, celebrating both the
store’s opening and the town’s strong community spirit. The reel quickly gained traction online, drawing the interest of CBC News,
which featured the story and amplified it to a wide audience. The story was also shared by the Destination Canada’s Instagram
account Explore Canada (1.7 million followers), whose separate Instagram post generated an additional 217,000 views. Thanks to

the fun video and genuine small-town charm, Tourism Fernie’s post not only promoted a local business but also positioned Fernie as a

welcoming and tightly knit mountain community.

Fernie residents come
together for a local
bookstore's big move

cbec.ca

cbcbrltlshcolumbia'ib - 2025-9

People in Fernie, B.C., lined up along a downtown street to more

News ~  Business Community Life ~ Entertainment ~  Sports Opinion ~  Obituaries v~  Pu

. N

Book Brigade helps Polar Peak
store start new chapter

By tlian Frascis

B b pr— -
T Bocik igade pana bosks rom Polar Peais former
e to s new kocation as 4832 2 Ave (submitted)

= Menu #CBC
NEWS Top Staries Climate World Canada Palitics Indigencus

viceEo | Channels

e
s

i

Fernie residents come together
for a local bookstore s big move

25 | Mews | 225
fooer s rhacomsas Sapelipee el

e tourismiernie Thariks for sharing W, We loved seeing the
community come out e heip B

‘ jukarweber @ This b5 50 cutem! .

G svabskkarsRat e st i ke 8 year ag9, w5, nt

3 B R

Cll Laed by supermaturalic and 3,798 others
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Website — TourismFernie.com
Visits: 647,981 (563,998/mth) | Page Views: 924,356 | Leads to TF Members: 119,285

Visitors to Tourism Fernie’s website provide key insights on who is interested in Fernie as a destination and what information is
important to them in planning a trip.

The destination’s official marketing website tourismfernie.com features hundreds of pages focusing on information to help visitors
plan their visit and make the most of their stay and get a feel for what our community has to offer, including news, events, travel deals
and more.

Tourism Fernie member listings are an important part of the website’s content, providing valuable information to visitors as well as
driving referrals to local businesses. Over 400 individual member listing pages are regularly reviewed, refreshed and updated by
Tourism Fernie staff.

Visitors to Tourismfernie.com in 2025:
e  Total number of website users — 342,354

e 51% visited the site through organic search, and 18% came from paid search & display ads, 9.92% were direct visitors.
The remainder came from display advertising or from referrals on other sites and channels.

e 17% were returning visitors to the site, 83% were new users.
e 52% female, 48% male

e 81% were from Canada (#1 Calgary, #2 Vancouver, #3 Edmonton), 11% from USA, 8% Overseas (#1 China, #2 UK,
#3 Singapore, #4 Australia, #5 Germany)

JE* Top 10 most viewed pages in 2025:
E N EXPLORE INSPIRE ME PLAN ENGAGE TRAVEL DEALS el 1 EVentS & Events Calendar

BEITISH COLUMEIA

Things To Do
Winter Campaign Landing Page

0 o AP,

A 0N

Skiing & Snowboarding at Fernie
Alpine Resort

Fairy Creek Falls

Summer Contest

Demolition Derby (Event Listing)

© N o o

. et B
é f“jlf/t‘”

I1 1|¥ ‘7/-‘/{4;"

Rk Yoo T

Ponies & Planks Skijoring
(Event Listing)

\ 9. Mt Fernie Provincial Park
‘Ak_n “ﬂmn\.\'ﬁ. \\ & Campground

r Avrrival Date 02/24/2025 Departure Date 02/27/2026 w 10 Attractlons |n Fernle

(®) News & Updates Things To Do (=) Places To Stay

Tourism Fernie is Building a New Website!!!

At the turn of 2024 and 2025, Tourism Fernie issued a Request for Quote
(RFQ) for the development of a new website. In March 2025, the contract
was awarded to Whistler-based marketing agency MMGY Origin. Since
then, Tourism Fernie staff have been working closely with the agency on
the project, launch planned for April 2026!!! We think you'll be as excited
as us!!
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Annual Contests — Win a Stay in Fernie!

Tourism Fernie, in collaboration with its member businesses, hosts two annual contests - one for summer and one for winter - offering
a chance to win an unforgettable trip to Fernie. These contests not only boost destination exposure and awareness but also serve as a
valuable way to grow email newsletter subscriptions for both Tourism Fernie and its contest partners.

2025 Summer Contest P
Prize: @
e 3 nights at Park Place Lodge for 2 people (double occupancy)

e 1-day Sightseeing for 2 people or full day Ride & Dine for 2 people at Fernie Alpine Resort
e  Guided group hike for 2 people with Hike Fernie

e  $100 local gift card to shop or dine in Fernie

Results:

Total Contest Entries: 13,856 | Newsletter Opt-ins: 6,239 (for Tourism Fernie),
7,778 (combined for Contest Partners)

2025 Winter Contest Enter to win a 3-night Summer Getaway for
Prize: two to Fernie, BC!
rze: Prize package includes:

- 3 nights with Park Place Lodge for 2
persons (double occupancy)

e 3-day ski pass at Fernie Alpine Resort for 2 people - 1-day Hike & Dine or full day Bike & Dine
ticket for 2 persons at Fernie Alpine... More

e 4 nights at the Fernie Stanford Waterslide Resort for 2 people (double occupancy)

e $100 local gift card to shop or dine in Fernie

Total Contest Entries: 8,772 | Newsletter Opt-ins: 3,358 (for Tourism Fernie),
5,578 (combined for Contest Partners)

i+ Fernie BC e
frue: Fe X

‘Imtngnm

[F tourismfernie
= ad

I?Rtl_!}‘ Fernie BC er X

Ad

% Win SKI & STAY in Fernie BC. Enjoy ski days
on legendary slopes, cozy nights in the
mountains and the charm of atrue ...see more

Enter to win a 3-night Summer Getaway for two
to Fernie, BC!

-..58e more

QY

AL tourismernie % Win SKI & STAY in Fernie BC. Enjay ski

Enter to Win a Summer Sign up days on legendary slopes, cozy nights in the ... more
plaWS DI WO

FORM
Enter to Win! S|g|-| up
Winter in the Rockies

#FEERNIESTOKE

WIN A SKI & STAY IN FERNIE! Report for 12 month fiscal period of January - December, 2025 89




Tourism Fernie 2025 Annual Report

Media, Influencer & Travel Trade Initiatives

Hosting, supporting, and executing initiatives with media, influencers and travel trade partners. Tourism Fernie attended the Mountain
Travel Symposium, conducting meetings with long-haul, international travel trade partners and the NW Travel & Words Conference,
meeting with travel writers. Tourism Fernie welcomed media from key drive and long-haul markets, engaged in social influencer
campaigns and supported the travel industry with agent trainings & product development. As follows are just some of the highlights

from 2025!

AFEW YEARS A5, o
invitbe Esstern Kanscriny

S Qo Catcary Hematp iy === Read the Article

Mama ¢ Dt & Pirnn | Lfa

Tunes, tans and turns: Spring skiing is all about the fun factor

e At Pt

BC Outdoors Magazine

CANADIAN

TRAVELLER
= R—

Your Insider's Guide to the World's Bast Golf

Calgary Herald

ROAD TRIPPING BC’S

Chill Factor Magazine - AUS
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— P TP -(I o1 = gX .IUI': Preves sy () Follow f BB P E sl
= explore :

. R 10 Best Hikes in the Fernie Area GET YoUR
Multigenerational soe ot

Adventure: An Amazing
Family Hike in Fernie, BC

JENNIFER MALLOY

APRIL 1, 2025

---------------------------------------------------------

""The hardest part
is choosing which
beautiful views you
want to catch along
the way!"

Explore Magazine - Family Hikes

GETOUTTHERE

fvy©®o

The Best Small Canadian Towns for
Winter Adventure Escapes

| Explore Magazine - 10 Best Hikes

10 Best Hikes - Read

@ Family Hikes - Read
the article

=L
L

i)

LEISURE > TRAVEL > ADVENTURE

What It’s Like to Ski British Columbia’s Powder Highway

A pilgrimage to Fernie, where big runs intersect with small-town soul

BY JOHN BRILEY | December 5, 2025 12:49 pm EST

GetOutThere Magazine

Inside Hook Read the article
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Features Podcast News Resorts Gear lmee | o

|l Discover the Best of the North American Mountains This Winter

= Discimver the Best of e Morth American Mountssess This Winter

British Columbla is: hame to some of Canada’s most captivating alpine destinations—snd three resorts in particular are canving out  name for
themselves with epic snawfall, wide-open terrain, and a g o o t b . Whether you're chasing bottomiess pawder, planning a
fun-filled family holiday, or eraving high-speed verticals with a view, Fernbe, Revelstoke, and Panorama offer distinet experiences that cater to
every kind of skier and rider.

Each resort brings something unique to the table—and together, they form a trio of nelghbouring winter playgrounds that prove there's mare to
Canadian skiing than the usual headline acts.

Feady to explore the slopes less travelled? Let's dive into what makes each of these mountain gems a standout.
Words: Patrick Thome

image Credit Matt Kuhn Photography (Fernie)

IntheSnow.com - UK

MOUNTAIN .
LIFEI IVE IT UP

SHING, SNOWBDARDING, STAY & PLAY, TREVEL

Fabulous Fernie

@ suane ¥ Tweer @ ® in 5

This utopian ski town in the f BC lives up to its leg ¥ ion. Words and

photos = Kri en

We're well into our second hour of aprés at the Griz. Every seat is full. Helmets, goggles and mitts
teeter on table ends. Steam rises fram base layers and poals in the rafters. Pom poms and braids

bobble on the dance floor.

| weave my way back from the bar with another round and find our new best friend Phil (along with
our other new best friends, Jacgues, Reagan and April—names | will undoubtedly forget before
lunch tomarrow) huddled together with my husband. Phil spins around and shouts at me, "Fernie

sucks! Don't go!”

Fernie Alpine Resort

IntheSnow.com Fernie
feature - UK

MOUNTAINWATCH

Road Tripping BC's Powder Highway. Part 3, Fernie.
Travel

October 1st, 2025

N

- -~ - .
While we didn't score deep powder snow during our trip, Fernie's interior BC location means cold temps and dry
snow when it's on. Carter McMillan on one of these magic days in Fernie last winter. Photo: Steve Reed, courtesy

Mountain Life Magazine

Read the article El
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Additiomal information about
swoemen in distlling can be
Found sk disilinpeomen com

Kim Karrick

Soratch Dintillery
Edenoads, Wathingtan

Caitlin Prueitt

Frem inception, Kamick crafted s hip, unigue. quiAty: focused
diilery with & pavsion for creating spirits using organic & non=
GO products purchased from local farmans whenever poasible.
e i very ingrmined in the local communitywith & particulsr
Foc1es an peraing commenity via ther sgiry clab

Wivacity Spérits
Adbany, Oregon

Wikh i hevire s R 6 herengnd b s e Frin, DL
and g pr g imwinarigs, b ]

Caitlin Bartlemay Iaboratory SeLtings. PrUGHE possesses a deeg undtrstanding of
R the sienco B radnion behird crafting ovceptional spint

Hadd Riva Distillers Aierguice he busins partnes and soe, Coris Newann,
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e the Logiatics Carfinator, ARer the sale of Cleas Crock

1 Hepod By Dinars, Bartbam ay sy namad Head Dintiller in Anna Mantheakis

021, wod Master Distillerin 2024, In this role, sha charishes the wikihay

appartunity io ampliy McCarthy's ploneering legacy. Fortlard, Gregom

Maliy Trou With a master's degree in Wit Teikin,
oAy e g e rear st Flled b s of it
Freeland Sgirits whaen Wmguwan i opsgeing Fos o grend dev

Portiand. Gregon Eurmrify, s sperinlires bn inchoisi fevsisoment, A58

Foundier [ Wiushiui partnersd with Molly Trouge to createa place.  125-pind woman wiking with eigalpmasil gearsd fod
coalt el Mamoer' b Bvewing man, he mutim by e, el Lombiray o 3 1at e meys b

eipisity, onget cAafls Uhees girrs,  BcCOmpHsh Ehe sarme task wichout the use:of bruta Forca

g Fre st arvealn Al 8 Linegse proe e ofvuse e disllabon

Faith Dionne
Jillian Rutherford Dappled Tonic
Feenin Distillery Portland, Oregon

Fernie, fritish Coksmbia Far Déanne, diatiling sild bacanicals i ess about the bacre
e s abaut EXpUing nd prassrving tha Auars At s
s e e place-Bussed After founding |47 Spus, she
shilted s e, in JE748 1 crratiog 8 craft lovs ke Ehal
waptures W Sl 1 Uit Pariic Hethsnal (5

A3 the first fomals owneridatiller in Biitish Colemibia,
Rutbrford stwted barreling whiskey with he

Airgady she's won awards from the Canadian Artisan Deeiiers
Competitian For her gins.

Photo Journeys

with Robin & Arlene Karpan

£

Home About Robin & Arlene Karpan Books Contact Destinations~  Portfolio

Privacy Policy Disclosure

Search..
Driving the Crowsnest Highway through
BC’s Kootenay Rockies
£ March 3, 2025

Photo Journeys

Northwest Travel & Life Magazine

Destinations. Inspiration Stays Disnay

she stbuys

Budget-Friendly vs. Splurge-Worthy: Fernie,
British Columbia

SheBuysTravel

MBERLEY AND

BY CRAIS. BOWER

had no idea Bart Wright had skied com-
petitively in high school when I met him
stepping out of his VW bus in front of my

Berkeley apartment back in 1974. Nor was I

aware that Harold Tobin was an avid skier

when we'd met the year before at a concert

in Connecticut. Or that Stephan Quentzel
loved bashing moguls, and that his brother,
Josh, was a ski instruc-
tor at Jay Peak.

Our mutual love of
skiing rarely entered
our conversations as
we formed a loose
group that collectively
racked up about 700
Grateful Dead shows
over the years. When
you spend eve,
waking hour driftin’
and dreamin’ while
dancing at, driving
to, or discussing past
and future concerts,
all other topics—even
skiing—lurk in the
shadow of the moon.

The VW bus is gone,
but we still know how to hit the road and travel
together, in pursuit of something we love.

So here we are, 40 years later, heading out
to ski in the Canadian Rockies and Purcells,
our vintage VW replaced by an eight-metre
Maxi Motorhome RV rented from CanaDream  during our 1980s cross-country sojourns is Iam elated to captain our trip, an opportunity
in Calgary. Fully winterized but lacking a cas-  now replaced by talk of Banff Sunshine Village, to tab an alpine itinerary onto blotter paper and
sette deck to play fabled Dead bootlegs, I con-  Lake Louise, Kimberley and Fernie, our setlist ~ see where the trails lead. Carving the perfect
nect my phone and dial up a 1991 Jerry Garcia ~ for the coming week. Every winter, Bartsplits  schedule proved harder than | anticipated,
Band live version of “Tangled Up in Blue,” my time between Tahoe and Park City, Harold skis  given the luscious options on our potential

traditional launch tune I've played to start
road trips across the continent.
‘The Dead-related chatter that was biquitous  one, save myself, has skied in Alberta or B.C.

Washington's Grystal Mountain weekly, and the
brothers Quentzel reside in Crested Butte. No

60 | skicanada // pEc 2025 / JAN 2026

Ski Canada
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24 Newsletters

Meet Fernie, a Diehard Skier's Mountain With Some of the Best

SKI

Powered by Outside

Snow in the Region

Don'tunderestimate the rad terrain on offer at Fernie. (Photo: Destination BC/Dave Heath)

SKI Magazine

SmartNews

May 30, 2025 BY JOSEPH RICHARD FRANCIS

This Rugged Mountain
Town Blends Powdery
Slopes And Wild Trails In
The Heart Of The
Canadian Rockies

Read Full Article

Smartnews.com

Page 12 - MT HOTHAM FALLS CREEK NEWS, Monday, September 1,2025

Make the most
of your Epic pass
skiing in Canada

By ALEX LEE

Iam an avid Hotham skier.

I love the terrain and
the thrill of skiing powder
amongst the snowgums that
are so unique to us here in
the Australian alps.

Inevitably though, like
many other Aussie skiers
and boarders, when summer
hits and temperatures start
to rise, I find myself looking
to the northern hemisphere
to escape the heat and chase
the ski dream.

As a snow specialist travel
agent, I take my job seriously
in finding that perfect ski re-
sort that T can recommend to
my clients.

A resort with consistent
snow quality, steep/varied
terrain, great diningfaprés
options and minimal lift lines
is on many skiers' wish lists.

1 have skied at over 40 ski
resorts worldwide, but my
recent trip to Canada’s aptly
named Powder Highway in
March this year could well
have been my best ski holi-
day vet.

March is springtime in
Canada and such was my

confidence that we'd have
bluebird groomers, sunny
days and afternoon aprés in
the sun that I didn't pack a
low light goggle lens.

What we got was quite the
opposite - 12 consistent days
of deep powider, and some of
the deepest turns of my life!

1 found a couple of con-
tenders for the ‘perfect re-
sort’ on this trip, and the best
news for Hotham and Falls
skiers is that these resorts
are affiliated with the Epic
Australia pass (five days in-
cluded).

If you're keen to make use
of your Epic pass and are not
keen for the crowds of Whis-
tler and Hakuba, here’s my
tip for the best resorts for
your next northern hemi-
sphere ski trip.

1. The All Rounder - Fernie

The unicorn resort offer-
ing sumething for everyone.

A great ski town in Fernie
itself, which is a five min-
ute drive from the lifts,
fantastic on mountain ac-
commedation (recommend
Lizard Creek Lodge), and
buzzing aprés and dining

options at the resort.

The terrain? Amazing -
some of the steepest consist-
ent pitch I've skied on a run
called ‘Big Bang’ (among oth-
ers) for those seeking steeps,
endless open powder bowls,
perfect gladed trees, and
long, cruisy groomers for all
abilities, all with no lift lines!

2. The Hidden Gem —

Kimberley Resort

Kimberley is a resort that
definitely flies under the ra-
dar.

I skied here from first to
last chair and had an abso-
lute ball.

Three unassuming lifis
cover some fantastic exten-
sive terrain - think perfectly
gladed runs amongst pictur-
esque pencil pines, and long
groomers with perfect pitch.

The best part? Completely
uncrowded.

We skied straight onto eve-
ry chair, all day.

Stay at Trickle Creek Lodge
to be right in the action, and
have an aprés drink with the
locals at The Stemwinder for
an authentic Canadian expe-
rience.

Kicking Horse has long
time been a favourite of
mine.

The challenging chutes
and bowls here set amongst
a background of the stun-

ning Rocky Mountain peaks
make it a must visit for any
advanced skier.

Don't miss having lunch at
the Eagle’s Eye Restaurant at
the top of the gondola for one
of the best mountain views in
the world!

T o i &
asenior tr Travel & Cruise and
can by ia email com.au or
phone (03) 5755 1121.

Snownews.com.au - AUS

Q4  Report for 12 month fiscal period of January - December, 2025

SUBSCRIBE

TRAVEL BL

B.C.’S LEGENDARY
POWDER HIGHWAY:
THE ULTIMATE SKI
SAFARI



As prepared for the Annual General Meeting March 31, 2026

British Columbia - Kayaking in Fernie, VIBS,w o -
@ 3ritish Columbia - Kayaking |nlﬁ.\ern‘\? o—

‘m_-w:n;h later  Share

Q The Banff Blog
- e © An Epic Guide to the B.C.
=] Powder Highway

A BETBIE e e hamate. et heana i Q@

An Epic Guide to the B.C. Extmated Virws 16.9K
Powder Highway
& e e sraaary 24, 203 We're Cameron and

Natasha

B & Yofube [3

IR 15
Kayaking in Fernie & The Vancouver Boat Show
- Steven kayaks Fernie's spring melt, tours the Vancouver Boat Show,
and goes salmon fishing in Comax—just as the RCAF Snowbirds soar
above the Strait of Georgia in a surprise spring airshow.
Water Ways TV
Canadian Rockies
Cheat Sheets
The Banff Blog_Powder Highway
7. Fernie, BC
Best for experts
Fernie has long held cult status among locals in the western Canadian provinces
of Alberta and British Columbia because of its abundant snowfall (up to 11 Heisen British Columbia/Kanada
metres in some seasons and 8 metres on average) and the adventurous nature of

its 1 n. Slopes are steep, many of them ungroomed and largely in the shelter
of trees. All this makes it a superb mountain for experts, aslong as you know
where you're going

Toget the most out of Fernie's 1,012 hectares (2,500 acres) of terrain across five
alpine bowls, it's best to be shown around the ski area by a local early in the
holiday. The resort’s two-day Steep and Deep Camps are only held once a
month, but are well worth joining. The other option is to book a shared
mountain guide session through the ski school, specifically asking for an
ungroomed terrain group.

There are also great snowcat operations nearby - Island Lake Catskiing and
Fernie Wilderness Adventures. Fernie's resort village is convenient but small,
with few eating and drinking options. Fernie town, a couple of miles away, has a
much better selection of bars and restaurants.

HOLEVERBOT ALS BRANDSCHUTZ

Nadh twei groflen Stadtbrinden durtten

: ) % in Fernie nur noch Hiuser aug Stein gebaut

fordert. Spall macht S N 5

e trotzdem, Der Fluss .

diente einst als Brand
schaeise. well die
Teuristentishresin

r Luke Lewis. Fir Buchvor

NARD-GANG
Reigaleiter
recherchierenden Reisejour-
nalisten haben sich i
teghniscn o

To get the most out of Fernie's 1,012 hectares (2,500 acres) of terrain across five
alpine bowls it's best to be shown around the ski area by a local early in the
holiday. The resort’s two-day Steep and Deep Camps are only held once a
month, butare well worth joining. The other option is to book a shared
mountain guide session through the ski school, specifically asking for an
ungroomed terrain group.

There are also great snoweat operations nearby - Island Lake Catskiing and
Fernie Wilderness Adventures. Fernie's resort village is convenient but small,
with few eating and drinking options. Fernie town, a couple of miles away, has a
much better selection of bars and restaurants.

The Telegraph - UK WohnMobil & Reisen - GER
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FERNIE, BRITISH COLUMBIA: A ROCKY MOUNTAIN TOWN WITH

A SOUL

Canada, Latest Articles

Fernie, British Columbia:
A Roclay Mountain Town with a Soul
Asticle and photography by Jennifer Merrick

({3 place has o soul,” said Max, our
ScoMfish-born guide with Canyon Ralt
Co., who was navigeling us dewn the

shimmering Elk River. The sur's rays wormed

us, welcoming spring, and the snaw on the

Rocky Moumains glistened on the jagged

peaks that surrounded us. We agreed that

the ethereal combination of river and moun-
tains in this comer of southeastern British

Columbia, aboul three hours south of

Calgary, was blessed. But it was more than

just the stunning scenery thal drew Max ta

Fernie, and why he's siill here after eight

years. He explained that it was nol just a

prety mouniain town where fourisls come to

ki or hike, but rather o place where kids are
sfill out on their bikss all day, peaple are
welcaming and histary and stories are alive.

« @ real community.” he cancluded.

After cur fomily's geteway in Farnie we
couldr't agres more. Hers were some of the
highlights:

e = —

World Traveler Fall 2023

Cruising the irails on e-bikes

The Fernie Fox Hotel, where we had o lovly
say, is commitled lo suslainability with initia-
tives ke ranftop solor panels, ne single-use
plastics and comglimentary e-bikes for their
fuests. And it turms out thal this mode of
iranspert s the ideal woy to explere the
arec.

The newly poved ond occessible Famie
Valley Palbway connects to an extensive
multi-use trail netwark. With ne huffing and
puffing, we sipped up fo Fernie Provinciol
Pork 1o enjoy o short hike on their wails,
cruized along the Elk River through idyllic
parkland and eycled through he fowri's his-
toric dewntown, g oul it hariloge
buildings and local businesses

Sipping a sunsel cocklail with the legendary
ghost rider

Fernie is rich in lagends and folklore fram
the Three Sisters [represented by the Hree
mountain peaks in the Lizord Range], whose

hearfbraak haunt the area fo e celebraled
'Griz', @ giont hermit with the strength of
Hercules, who rooms lhe mountains. Bul the
masl famous is the ghest rider who reveals
himself on horseback on the foce of M
Hasmer. Each summer day ol tunsel, the
shadowy figure reveals isell. Some chaice
spats to enjoy the view and loast the spirited
equestrion with o sundavner include the
Griz Bor af the Fernie Alpine Resont and the
Bayleal Indian Fusion restousant of the golf
course.

Dining at local downtown resteurants
Farnie's historic daveiown it @ joy to stell
around in. There ore no chain stores, and
numerous heritoge buildings have besn
repurposed. The 1909 hrcin stofion, for
example, is now o hub for the arts with gal-
leries and events ond the town's criginal
bank is new @ museum. Many oiher eriginal
buildings maw house local businesses run by
Iocals with possion and pride.

The restaurants are na excepfinn. Big Bang
Bagels makes their inspired bagels in-house,
Nevedos serves up fleverful Latin-fusion
tapas with signoture Mezcal and tequils
coeklails, and the Bridge Bistre hosts brunch
fevarites with @ view.

Marveling of fhe sublime views

With @ gladerfed river running through
Fernie and the Rocky Mountain pecks sur-
rounding i, you dent have fo go anywhers
1o cppreciate the views. And i lkes no fime
o all fo reach trols with jow-dropging
punaramic vistas. We jeined o guided excur-
sion with Hike Fernie, which brought us
theaugh wild-flowered trails thet led 1
benches perched on the edge, looking down
1o the town belew and the mountains
around us.

Equally stunning is the Elk River, where water
adventures con be of relaing as fiyhishing
and floaling gently down the river or ax
adrenalinefilled os @ white-waber thril ride
through ropids. We apted for the floal, and
our guide, Max, pointed oul wildife like
ospray and deer and tald us about the soul
of his hew hemetewn, B

HTTRE [ TOURISMFERNIE COM/

96  Report for 12 month fiscal period of January - December, 2025




As prepared for the Annual General Meeting March 31, 2026

Social Influencer & Content Creators:

@thenatureeducator (302K followers)

= DVouTube™ Search

2T

The Nature Educator

164K followers - 5 following @ Folaw O Search

Posts  About  Resls  Photos  Videas  Live  More e

Intro Posts 2= Filters
eam about glants, willife & sl things nature:

@ Pave  Educational Conmitant - Envirormental Corauitant
TutorfTeacher

4 rachaeithenatureeducatar@qgmail com

£ Wenatureeducatarcom

Photos See all phatos

NATURE ROADTRIP in British Columbia, Canada!
T D G @ @

946 views 6 months ago #Roadtrip #BritishColumbia #EastKootenays

Plan your adventure-filled British Columbia road trip with this route through Cranbrook, Golden, Radium, and
Fernie! Come along with me to learn about the best spots for hiking, kayaking, swimming, canoeing,
photography, and more in the East Kootenays in just 25 minutes. We encounter a grizzly bear, turtles, b ...more

Privacy Terms - Amwonising A Chsicos . Conkis Mara

«  thenatureeducator and tourismilernie
Ceginsl audic

N\ thensturssducater & Amang the RARE ST raindaosts in the
wiericd s tha Intan Tampaeatn Rainforas. (s faund 400600
e inland from the Paciflc Oevan in seihwastern B.C. amd
extends south into the USA.

et location »
0 A full day of hiking and

Truasa ks enelnr-hamiock fneo s i watersd by mastly

anowmale, whirh Crontes Sn Beosyatem Lnlkes svyatinn 5is

i e world, The rare mix of moisture, climade, and elevation

reates one of the planat's MOst unique rinforest
conystems.

exploring this very rare and |
unique rainforest ecosystem! *

in Baitish Columbia, the Inland Temperate Rainforest stretches I

acrass the interior mountaing, bt only 4 small fraction of s -

ow-slavation ok growth remains intact. e
s

Hisga wastarn ridcadars, woatern homiscks, Frngeimann
3Py, and M biark o ris0 A Lish
armets uf mess ane ferms

Thes: cainforest alse has one of Ehe fchedt somhyts (tred-
uinling} iehon florms an ssrh: Ressanchors h discmarod
13 provinualy unkrawn fenan speckss in BCs inisnd roinfarat,
and are studying arsiher 40 mone thst may sl be new o
somne,

 yourd this unigue and dnenst, visie
Fornia, BC? trmat nasurn
staying on brals and Ioaving re sace!

gramforest #nature Fhikng Biodiveriity Snituralist
sEwpinraRC SVisin arnia SFaminHc

Thiss reel has & comments from Facebook:.

g3
S
Watch the video [E] '“ic"
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@tyler_macsemniuk (95.8K followers)

@TOURISMFERNIE INVITED US TO WARM UP AFTER SKIING AT
™ QHIMALAYANSPICEFERNIE AND IT HIT THE SPOT

tyler_macsemniuk and 2 others
Fernie, British Columbia

tyler_macsemniuk 4w
The place for amazing craft beer and
stunning views [l

e &

Spent a few epic days exploring Fernie,
where the beer is just as good as the
views. We started the trip off

by sampling delicious craft beer

at @FernieBrewingCo. It is an awesome
building with a great patic surrounded
by mountains! We hit the mountain
biking trails at Mount Fernie Pravincial
Park, played a round

at @FernieGolfCC and hiked to
breathtaking views

above @IslandLakelodge. We wrapped
up every day by trying a new flavour of a
Fernie brew, so if you're into outdoor
vibes, good views and great beer, Fernie
needs to be on your bucket list.

QY H

Wg@ Liked by tourismfernie and others
June 24

@ Add a comment... @

FTHIS 15 ONEOF

THE BEST PLACES| L,

TO GOON
AGUYSTRIP

<= bealetrail and 2 others
W original audio

{

bealetrail 3w
If you're looking for your next guys' trip
idea, Fernie is the place

I just spent the weekend in Fernie with
@BCAleTrail and @TourismFernie, and it
checked all the boxes. This friendly
mountain town has everything you need,
from a stellar brewery at
@FernieBrewingCo to fun outdoor
activities like mountain biking, alpine
hiking, and a golf course surrounded by
the Rockies. Fernie delivered big. Check
out my full weekend itinerary:

Check into the @RedTreelLodge

Visit @FernieBrewingCo and try their
award-winning beers

Qv A
QB 992 likes

July 2

@dawnnpark (25.8K followers) & @wandering_claud (37.3 K followers)

Winter & Summer campaigns

dawnnpark and 2 others
Fernie Alpine Resort

'v [@awnnpark}@wandering_claud and I drove 11 hours to this

small ski town and had a blast - | am sooo tired because there
was so much to ski, eat and dol!! g%

*no lift lines
incredible people
50 much great snow

Cyummy food

ithe views!!!

Save and share this post for your next trip to Fernie (5

dae
Edited - 50

‘ abbydells @ferniealpineresort is some kinda special. The

terrain, the humans, the vibes

5d 7likes Reply

——  View replies (5)

@ ferniealpineresort Ps. | have the same journal &

5d 1like Reply

—  View replies (2)

I- I : wandering_claud @ Would do the 11hr read trip ALL over

again lol

5d 3likes Reply

—  View replies (1)

@ ferniealpineresort Love it! Thanks for coming to town @

5d 2likes Reply

—  View replies (1)

gatewaysurgery
5d 2likes Reply

—  View replies (1)

cQav 2

i@ Liked by tourismfernie and others

5 days ago

(@ Addacomment...
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@dawnnpark (25.8K followers) & @wandering_claud (37.3 K followers)

Winter & Summer campaigns continued......

i

e

@

dawnnpark and 2 others .
James Guinn « Postcards from Proven...

dawnnpark @ Edited - 5d
A hike that keeps on giving

We just tackled the Mount Proctor Trail
counterclockwise (1,500m elevation over
20km) and it absolutely blew our minds.

The trail starts at the Fernie Visitor
Information Centre, where you can:

")l Ask guestions

4 Fill up your water

1"l Take your final bathroom break (no
toilets on trail!) &

The Fernie Visitor Information Centre
opens at 3AM so if you're planning an

early start, pop in the day before.

Before you go:
() Download the trail map from Tourism

Qv W

@® 285 likes

S days age

@traveltalesoflife (21.4K followers) — Winter & Fall campaigns

o~

5 Travel Tales of Life with Fernie BC.
9 Paid Partnership - 36m - &

Travel Tales of Life
Local & travel website

Looking for the perfect mountain getaway without the crowds? Fernie isn't just about epic
skiing, snowshoeing, and Nordic adventures—it's also home to cozy cafes, charm... See more

e F
X ;
& £

*

:

5 3{
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3
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4
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Read the article

- @tourismfernie #ferniestoke

As prepared for the Annual General Meeting March 31, 2026

= dawnnpark and 2 others .
U James Quinn -« Postcards from Prowven...

£ dawnnpark @ Edited - 5d
w A hike that keeps on giving

‘We just tackled the Mount Proctor Trail
counterclockwise (1,500m elevation over
20km) and it absolutely blew our minds.

The trail starts at the Fernie Visitor
Information Centre, where you can:

Vi Ask questions

[ Fill up your water

") Take your final bathroom break (no
toilets on trail!) &

The Fernie Visitor Infarmation Centre
opens at 9AM so if you're planning an
early start, pep in the day before.

Before you go:
() Download the trail map from Tourism

Qv A

® 285 likes

5 days ago

Fernie 5d

Lowtone Music - A Happy |

Unti

Thal;ks for having us.

~
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@traveltalesoflife (21.4K followers) — Winter & Fall campaigns continued....

traveltalesoflife and ig* Travel Tales of Lite and Fernle BC — with Fernie BC
tourismfernie January 17 at 9:30AM - &

Fald nartnership with toyrismfemis ‘Welcome to the snow globe that s the charming mountain town of Fernie BC. With up to 37 feet
Andrea Vanzo « Amélie x Soulmate

(11 metres) of snow per year, would you choose downhill skiing, snowshoeing, Nordic skiing, fat
biking, or do them ALL?

traveltalesoiiifa 5w Femie BC #femiestoke
Snow globe anyone? Welcome to Fernie,

BC where annual snowfall is up to 37
feet (11metres) and is pure winter magic.
The charming mountain town boasts
some of the best downhill skiing in the
world @ferniealpineresort Snowshoe at
the ski hill or on the extensive trails that
extend from Fernie in all directions.

While Dave chose downhill skiing, |
chose a guided snowshoe adventure.
We met back @lizardcreeklodge for a
scrumptious lunch on the hill at The
Cirque restaurant. The following day we
were off cross-country skiing on an easy
track at The Fernie Golf course. With 42
kms of trails in five locations, there are
multiple choices for all abilities.

T S

] " Qa7 Qoo ¢ [N

January 22, 2025

° » @. * Add a comment.. @

289 comments 6 shares

/750 Travel Tales of Life Is In Fernie.

@ October 1- @

Wholovesaroad trip? 4 @

We are on our way through the stunning Kootenays of south eastern British Columbila and would
love for you 1o follow along as we explore some Iincredibly charming towns. #

First up Is Fermie! You may recall Dave celebrated his birthday nere in January skiing. %

This fall the Fernle stopes are awash In colour. Hiking, quaint shops, art, history and deliclous
food...[t's been a busy Start to our acventure.

Can you guess Where our next stop 157 &

In partnership with Fernie BC #MyK #ExploreBC #birthp ure
#terniestoke Super, Natural British Columbia

@coaltowngoods
1 Clothing, gifts, cards and more

@fernieartsstation
Community art centre located
in the former railway station

N

OO vou and 36 others 17 comments 3 shares

il Like ) comment A Share
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@traveltalesoflife (21.4K followers) — Winter & Fall campaigns continued....

View the reel

@fernieartscoop f
ﬂ Gallery featuring local artists
My Kootenays 18t

@polarpeakbooks |
Independent since 1993

-_
My Kootenays 17h [ T

«2? BLACKSTONE BED AND BREAKFAST

aply to traveltalesofiife...

| Reply to traveltalesofiife...
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e

@mountain_marie_ (12.4K followers)

Follow Lo mountain_marie_ 1h

; e_1h | Fallow
1l Gorillaz, De La ¥ 4 W Acoustic Duo - Her.,. » i |~._ o
e

This view 2= Good morning L

F el

Our happy place

b anteri

748
4 -
Iy
@outdoorsycrew (10.8K followers)
f outdoorsycrew
‘ noamraiter - | did it all . Pk
2 4 f n outdoorsycrew 57w
never have | ever been to Fernie before,
hours but here's what we did in 24 HOURS!!

first thing we did when we got to town
was go for a quick walk, we of course
needed a little stretch

then the dogs and | checked into
@snowvalleylodging for the night, where
| ordered some pizza from
@funkygoatpizza 4

and prior to going to sleep | took some
time to relax in the hot tub knowing the
next day was going to be packed with
adventure

first though, | needed coffee and
breakfast from @bigbangbagels

Lallmiomd s o mesbmmns Hadla kilia 3a Fale.

Qo Q37 ¢ [N

January 23, 2025

@ Add a comment... @
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Random Cool Things!

Welecome to

‘ “FERNIE

Tourism Fernie works with Al in multiple ways, including this ChatGPT version of the team from two
original photos brought together.

The Elk Valley Dolphins Swim Club posted this image on April Over 100 years ago this fossil discovered south of Fernie was
Fools Day just before their big spring swim meet welcoming excavated and sent fo the Canadian Museum of Nature in

. lubs from BC and AB a box and was still in the box until a few years ago. Now it’s
swim ¢ : being studied extensively.

Behind the Scenes! Brona and This is Fernie! Host Sadie Behind the Scenes! Christine and Nick Nault recording audio
Rosgen working...in a closet space...on the "Cooking Up for a Tourism Fernie promotional video.
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NIE*

BRITISH COLUMBIA

VISION

A vibrant and sustainable tourism
destination built on respect,

LOCAL TOURISM
SUCCESS &
SUSTAINABILITY

MISSION

Working together to manage and grow
tourism sustainably for the betterment

collaboration and authenticity of our community and our visitors

GUIDING PRINCIPLES

Together We Are Stronger

Dynamic and proactive community, First Nations, government, and industry collaboration
is the foundation to Fernie’s tourism success.

Businesses Thrive Sustainably

Year-round tourism supports business prosperity thereby helping address many industry
challenges while building a more sustainable economy for Fernie.

Authenticity Grounds Us

Local experiences are grounded in Fernie’s small-town charm, hospitality, mountain culture,
arts, scenery, adventure, heritage and 100 years of welcoming a diversity of visitors.

Benefiting the Whole

Management, delivery and growth of tourism that benefits community and visitors alike.

A Respected Natural Environment

Respected and we||—managed environment and |andscape provides the foundation
for Fernie’s success in tourism.

Balance Sustains Us

We continually evaluate and seek a balance through our actions considering whether it is
time to invite or manage, spend or save, communicate or listen, develop or protect/renew,
act or reflect, and concentrate or distribute.

TourismPlanFernie.com



